
 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 Bad Apple Comics is pleased to 

announce that they have just 
signed a Letter of Intent to buy a 

third store in Central Florida . 

 Matt Maguire, Founder and  

CEO of Bad Apple Comics, shares 

the excitement, òThis new store is 

in the hottest market area for 18 -
30 years olds, our primary 

audience.  Negotiations are now 

under way. ó 

 Matt goes on to relate, òWeõve 

also just formed a partnership with 
Park Avenue Com pact Discs ð a 

record store with 3 area retail 

locations ð to feature Bad Apple 

comic books on their racks.  

 òBeyond this, our goal is to have 

two additional Bad Apple Comics 
retail locations in the Orlando area 

by year end  of 2008 . 

 òOur long-range busin ess plan 

calls for going nationwide with  Bad 

Apple.  Weõre targeting the largest 

metro areas in each of the 50 
states with plans to launch 3 to 5 

stores in those prime markets.  

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 òUltimately, I want Bad Apple 

Comics to be come as predominant 
as Footlocker stores are today.ó 

 Matt continues, òPeople fre-

quently ask me for guidance on 

starting up a successful new 

business.  I often use my experi -

ences growing Bad Apple Comics to 
illustrate my advice.ó 

 

Do What You Love  

 Matt recounts, òWhen my Mom 

was a teenager, she was addicted 
to comic books.  She couldnõt get 

enough of them.  Sheõd buy comics 

by the handful; read them; then 

sell them to kids at school and use 

the proceeds to buy more.  Whoõd 

have thought a love of comic bo oks 
and a head for business could be 

hereditary?   

 òSo, for me, the dual passions 
for comic books and the art of the 
deal were hardwired at birth.  As 

an adult, it comes as no surprise 
that Iõd spend hundreds of dollars  

Continued on page 3...  
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 òI've always found that 
whenever I want to take 

my business to a new 
level, I must take my 

thoughts to a new level 

first. When your thinking 
changes, then your 

actions will change, and 
your results will follow.ó 

 

---  Steve Pavlina  

 

 

 



 

 
 

 

òIt Takes A Teamó 
 
 

  In the next few newsletters, our readers are going 
to have the opportunity to he ar from various members 
of the Big Apple Family who have been instrumental in 
making this company a success.  
 
  People often ask me about my partner Matt 
Maguire.  What qualities does he have or why did you 
choose him?  The answer is simple.  He gets the j ob 
done.  As he writes in the Q & A section, he makes a 
list of tasks he needs to get accomplished by the end 
of the day, and item by item he handles the s ituation 
and gets the job done.  
 
  Other CEOs will tell you that the toughest part of 
the job is find ing people you can count on day in and 
day out.  Itõs a lonely job at the top.  Itõs nice to know I 
have surrounded myself with top quality, loyal, 
individuals wh o know how to get the job done.  
 
  In this issue youõre going to read about the 
American dream .  A comic book company that literally 
started out of a garage:  The next time you see the 
story hopefully it will be on the Biography Channel.  
 
Regards,  

 

 

 
 
Marc Jablon  
President  
Big Apple Consulting USA  
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ELEMENTS OF SUCCESS  
Continued...  
 

every week on eBay, getting great 

deals on comics and things for my -

self, family and friends.  I loved it.ó 
 

Learn All That You Can  

 òI learned a lot about the mar-

ket for comics, collectibles and 

related merchandise from buying 

and selling them on eBay.    

 òI could see the possibilities for 
some kind of business evolving out 

of all this.  I studied different as -

pects of the market and checked 

out dealers, especially those offer -

ing comic books in large lots.ó   
 

Have a Great Idea  

 òBuying comic books in bulk 

this way offered economies of scale 

that were very appealing.  I realized 

we could lock in profits at the front 
end, when the deal is first cut.  

 òEven with shipping costs 

factored in, the average cost per 

comic book would be 5 -6 cents.  

We could then  sell those comics for 

14 cents ap iece on eBay. After pay -
ing eBay fees, weõd have doubled 

our money (just like what happens 

with penny stocks!).ó 
 

Make It Happen  

 òPeople often have great ideas 
and then sit on them.  If you want 
it, then youõre the one whoõs got to 

make it happen.  We did .  With 

Marc Jablonõs go-ahead, I searched 

for the best deal.  

 òI found a dealer offering 43,000 
el primo comic books ð the type we 

could easily sell individually ð and 

negotiated one heck of a deal. With 

no available space at Big Apple, the 

entire shipmen t went to my home:  

9 huge seven foot high pallets.   
They took up the entire garage.ó 
 

Hire Smart, Hardworking People  

 òWith a full -time job at Big 

Apple, I had scant spare time to 

work the comics business.  Luckily  
Shawn Schinault ð both a friend 

and an unassuming superhero  in 

his own right ð came on board and 

singlehandedly inventoried and 

organized all those comic books by 
publisher, category and character.  

 òShawnõs dedicated hard work  

during that summer of 2003 got  

 
 

the business ready for launch.ó   
 

Launch Quickly  
 òItõs critical to start selling 

product as soon as possible for two 

reasons:  cash flow and fast -

tracking your learning curve.  

 òShawn was running our eBay 

storefront by summerõs end, doing 
a brisk business offloading all 

those comic bo oks at a profit.  

Business ramped up, opportunities 

started coming our way.  And two 

more key players joined the team:  

Peter Voigt  and Wessley Diaz.ó 
 

Constantly Seek Opportunities  

 òWe all put in long, hard hours; 

often on the road traveling from 

one comi cs convention to another 

seeking profitable deals.  Weõd 

arrive at a convention as it was 
winding down and booth traffic 

dwindled.  Cash in hand, weõd 

approach dealers with unsold 
crème de la crème merchandise 

and make an offer.  To a dealer, 

this is an op portunity to offload 
excess inventory and not have to 

carry it from show to show.  We 

were able to score some really good 

deals on prime merchandise, pay -

ing only pennies on the dollar.ó 
 

Watch Your C ash Flow  
 òComic book orders from the 

publishers are all  C.O.D.  You 

never know when or what youõre 

getting.  So when the truck backs 
up to your door , itõs ôno cash... no 
comics.õ 
 òCash is king in any business. 

With comics, the reality is harsher.  

No cash means you donõt get the 

latest comics.  If you donõt have the 

latest comics, youõll lose your sub-
scriber base.  That spells the end.ó 
 

Service Your Core Customers  

 òThe lifeblood of the comic book 

industry is its subscriber base --  

people addicted to comics and 
committed to favorite story lines 

and character s.  They spend a lot 

of money, buying every title coming 

out every month on each of their 

many favorites.  That can be as 

many as 4 -6 different comic books  
a month per  favorite character.  

 òAs with a lot of businesses, 

20% of our customers  provide 80%  

of our revenues.  So we take  

 
 

pride in taking care of our best 
customers.ó 
 

Have a Solid Business Plan  

 òBoth Shawn and I wanted a 

shop of our own in which to sell 

comics and collectibles ð the very 
things we were selling on eBay.  

 òOur business plan helped us 
work out on paper  a lot of chal -

lenges in advance of acquiring our 

first store.  That made things 

easier for us when Bad Apple 
Comics came into being with the 

acquisition of our first store in 

Orlando.  Our second acquisition ð 

now the Lake Square Mal l store in 

Leesburg ð soon followed. ó 
 

Rais e the Bar  

 òTo help achieve that ultimate 

success, weõre raising the bar now 

within the industry.   

 òTypically, comic book stores 
are dark, dusty places with piles of 

unsold inventory.  Bad Apple is 

changing all that.  Our stores are 

clean, well -lit, and spacious, with 

welcoming storefronts and appeal -

ing product displays.  Prices are 
clearly marked.  The staff is always 

knowledgeable and polite.   

 òWe maintain one of the most 

updated and diverse product lines 

in  the business and carry only the 
newest comics and collectibles.  

Patrons get notices when their 

favorites arrive.  We even help 

collectors find the impossible.   

 òWith our savvy buying and 

negotiating within the industry, 
Bad Apple is able to offer the 

lowest possible prices as well as 

exclusives that no other area 

stores can get. Our customers find 

us refreshingly different and fun.ó 
 

Share the Passion  

 òBad Apple Comics was founded 

on my passion for comic books and 

related collectibles as well as the 

fact that I enjoy the wheeling and 
dealing aspects of business.   

 òToday, the fruits of that pas-

sion support over a dozen families.  

Iõm very proud of the people who 

work at Bad Apple.  Theyõre as 

passionate and dedicated about 
what we do as I am and they õre the 

ones, with their hard work, who 

make it all happen.ó 
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 Two parts Hydrogen combined 

with one part Oxygen creates 
water... pure water.   

 If you think thatõs what youõre 

drinking, youõre right.  There is 

definitely that combination o f 
elements in our drinking water.  

 Unfortunately, nowadays thereõs 
more  than just H 20 in our water.  

Over the years a lot of other 

elements have seeped into our 

fresh water lakes, rivers, under -
ground aquifers and even our rain 
water ð our only  natural so urces 

for fresh drinking water.  

 

The Usual Suspects  

 Contamination of our water 
supply has been going on for 

centuries ð ever since permanent 

settlements were established on 

this continent.  We polluted our 

drinking water then and still do 

today with our i ndustrial waste, 
agricultural runoffs (i.e., pesti -

cides, fertilizers, herbicides), live -

stock farms, chemical plants, auto 

emissions, and so much more... 

some things too gross to mention.  
 Over the years, our drinking 

water supply has been getting hit 

wit h a greater quantity and a 

greater variety of pollutants.  

 Weõre paying a colossal price for 

being a successful industrial/ 
agricultural nation.  Weõre paying 

with our health.  

 

Whatõs In YOUR Water?  

 Thatõs a question to which you 
should  know the answer.   Think 

about this:  our bodies are 65% 

water.  Not only are we what we 

eat; weõre also what we drink.  So 

pollutants in your water are in 

you, too.  
 The Environmental Protection  

 

 

 
 

 

 

 

 

 
 

 

 

 

 
Agency has found more than 80 

contaminants that may occur in  

drinking water and pose a risk to 

human health.  Different parts of 

the country have different water 

quality.  How does your water rate?  
 

New Threats  

 We all agree o ur nation's public 

drinking water is not as safe as it 

should be.  Even with w ater treat -
ment facilities remov ing  the vast 

majority of microbial contamin -

ants, theyõre not doing enough; 

their systems have been breached . 

 
 

 In recent years waterborne dis -

ease outbreaks occurred, affect ing  
thousands of people.  The New 
England Journal of Medicin e report -

ed 100 deaths and an est. 403,000 

Milwaukee area residents affected 
by Cryptosporidium  in 1993.  In 

addition,  E. Coli , Giardia , and 

Hepatitis outbreaks  have been 
recorded .  The  increase in the 

number of cases of waterborne 

diseases is caused by pa thogens 

that emerged during the 1990s ; 

they  became dominant and 

breached our protective systems.   

 
 

Cutting -Edge Protection  

 Today we need more than 
chlorine and other commonly used 

water treatments to make our 

water safe and healthful to drink.  

 Pure H 2O Bio -Technologies, Inc. 

--  a publicly held company 
(OTCPK:PRHB) specializing in the 

design , manufacturing and sale of 

its unique , patent -pending residen -

tial, commercial and hospital 

point -of-use potable water disinfec -

tion systems  ð offers the kind of 
cutt ing -edge protection we need .  

 Joseph P. Doxey , founder and 

President of the company, tells us, 

òPure H 20 Bio -Technologies, Inc. is 

focused on the continued develop -
ment of water disinfection techno -

logy that provides an added, but 

crucial layer of protect ion for indi -

viduals, homeowners, businesses 

and healthcare facilities.  

 òThe Company's water disinfec -
tion systems are based on highly 

innovative disinfection and 

filtration removal that targets the 

principal pathogens, such as 
Cryptosporidium , Giardia , and the 

deadly E. Coli  strain 0157, which 

are resistant to conventional disin -

fectants, such as chlorine and 

other halogen compounds.  Recent 

testing proved that Pure H 2Oõs new 

primary disinfectant agent Silver 

TTOÊ (tetrasilver -tetraoxide)  is 
highly  effective for killing these 

problematic organisms. ó 

 

Heavy Demand for Pure Water  

 Recently published research 
studies estimate the worldwide 

market for industrial and govern -

mental water treatment systems  is 

$35 billion and growing at 8% 

annually.  Thatõs huge. 

 The market is being driven by 
growing water -quality awareness 

and regulatory scrutiny.  Itõs been 

found that upwards of 75% of 

Americans are concerned about 

their water quality these days.  
And well they should be.  

 For complete information on 

Pure H 2O B io-Technologies, Inc. 

and its cutting -edge water disin -

fection  technology, visit their 

website:  

www.pureh20biotech.com  
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 WHATõS IN YOUR  WATER 
 

 

 

 

 

http://www.pureh20biotech.com/
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WORDS OF WISDOM  

 
Excerpts from:  

What I Have Learned  
By Andy Rooney  

 

òI ha ve lea rned that...  
 

  ...the best classroom in the world  is at the feet of an elderly person.  
 

  ...when you're in love, it shows.  
 

  ...just one person saying to me, "You've made my day!" makes my   

    day.  
 

  ...having a child fall asleep in your arms is one of the most peaceful  

     feelings in the world.  
 

  ...being kind is more important than being right.  
 

  ...you should never say no to a gift from a child.  
 

  ...no matter how serious your life requires you to be, everyone needs  

     a friend to act goofy with.  
 

  ...sometimes all a person needs is a han d to hold and a heart to  

     understand.  
 

  ...simple walks with my father around the block on summer nights  

     when I was a child did wonders for me as an adult.  
 

  ...life is like a roll of toilet paper. The closer it gets to the end, the  
     fast er it goes.  
 

  ...we should be glad we don't  get everything we ask for.  
 

  ...money doesn't buy class.  
 

  ...it's those small daily happenings that make life so spectacular.  
 

  ...under everyone's hard shell is someone who wants to be  

     appreciated and  loved.  
 

  ...to ignore the facts does not change the facts.  
 

  ...when you plan to get even with someone, you are only letting that  
     person continue to hurt you.  
 

  ...the easiest way for me to grow as a person is to surround myself  

     with people  smarter than I am.  
 

  ...everyone you meet deserves to be greeted with a smile.  
 

  ...no one is perfect until you fall in love with them.  
 

  ...opportunities are never lost; someone will take the ones you miss.  
 

  ...when you harbor bitterness, happiness will dock elsewhere.  
 

  ...I wish I could have told my Dad that I love him one more time  

     before he passed away.  
 

  ...one should keep his words both soft and tender, because  
     tomorrow he may have to eat them.  
 

  ...a smile is an inexpensive way to improve your looks.  
 

  ...I can't choose how I feel, but I can choose what I do about it.  
 

  ...everyone wants to live on top of the mountain, but all the  
     happiness and growth occurs while you're climbing it.  
 

  ...it is best to give advice in onl y two circumstances : when it is  

     requested and when it is a life threatening situation.  
 

  ...the less time I have to work with, the more things I get done. ó 
 

òAnd, I have learned that... 
  ...life is tough, and  I'm tougher .ó 

Thank you, Andy Rooney.  

 

 

Carolõs Corner 
 

by Carol Scansaroli  

 

 

 

Spring  
Is In  

The Air  

 Spring is an important 

time of year.  Things grow.   

Itõs not just plants, you can 

grow, too.  

 Take a good look at 

areas of your life that could 
be better.  Those are the 

places where you need to 

grow... literally growing 

yourself into a better 

situation.   
 Be it your job, health, 

relationships or finances, 

whenever you grow and 

chang e how you think 

about it internally, your 

external reality will change 
accordingly.  
 

Youõre Invited... 

 Celebrate Spring at Big 

Appleõs Annual Spring 

Picnic (Saturday, March 31 st, 

11 am ð 3 pm) . Itõs a family 

event; lots of fun, great 

food, games and prize s. See 

you there.  

     Carol 



 

 

 

 

 

 
 

 

 As kids, all of us used to have 

comic book collections of one sort 

or another.  And then we outgrew 
them.  Or so we thought.   

 In reality, our love of comic 

books never left us.  As adults, we 
rediscover  comics.   And, because 

we now have incomes ð and not 
allowances ð we can afford  to get 

back into comics, enjoy them, even 
indulge ourselves a bit.  Comics 

are great stress reducers!  
 

Todayõs Comic Books 

 The comic book product itself 

has evolved, spawning a broad 
assortment of terrific reading 

material found in single edition 

comics, the incredibly popular 
serials ð like Marvelõs Civil War  ð 

and graphic novels.  

 Todayõs comic books offer such 
a huge variety of themes, stories 

and characters to choose from that 

virtually everyone ð men and 

women alike, regardless of age ð 

will find something to interest and 
delight them.    
 

Old Friends  

 Youõll never know how much 

youõre missing until you set foot in 

one of Bad Apple Comicsõ stores.  
Their extensive collections will 

dazzle your imagination.  

 Youõll want to spend some time 

at Bad Apple.  Your old comic book 

friends are waiting to get 

reacquainted with you.  The 
knowledgeable staff at Bad Apple 

will help you find your favorite 

characters and action heroes; 

theyõll introduce new ones as well. 
 

Hereõs Your Chance 
 Do yourself a favor; save this 

date: Saturday, May 5 th  ð and plan 

on being at a Bad Apple Comics 

store the minute it opens that da y.  

 Bad Apple is participating in the  
North American comic  book  indus - 

tryõs annual promotion to bring 

new readers into the stores and 

welcome former readers back to 

the racks.  

 

 

 
 

 

 

 
 

This is a ONE 

DAY EVENT .  

On this day only,  
everyone visiting a Bad   

Apple Comics store gets a FREE 

specially printed comic book.    

 All these comic s are top quality; 

most run a full 32 pages . Theyõre 

published by the biggest names  
in the comic book industry and 

feature some of their most  

popular characters:  
 

˂ Archie C omics: Little Archie  

˂ Bongo Comics:  Bongo's Free  
   for All  
˂ Dark Horse Comics:  Umbrella  
  Academy Zero Killer Pantheon City  

˂ DC Comics:  Legion of Super  
   Heroes in the 31 st Century  

˂ Dynamite Entertainment:  The  
   Lone Ranger / New Battles tar  

   Galactica Flip Book  
˂ Gemstone Publishing:  Walt  
   Disneyõs Mickey Mouse  
˂ IDW:  Transformers ð the Movie  
   Prequel #1  

˂ Image Comics:  Astounding  
   Wolf -Man #1   
˂ Marvel Comics: Amazing Spider - 
   Man  ð Swing Shift  

˂ Tokyopop : Choose Your Weapon   
 

Bring Your Imaginations  

 Shawn Schinault, President of 

Bad Apple Comics, told us, òThe 

wide array of comic books being 

published today ensures that 

readers of all ages ð children, 
teens, and adults ð can find some -

thing appropriate th at will st ir 

their imaginations. ó 

 So, bring your friends.  Bring 

your family.  You never know what 
ð or who ð youõll find at Bad Apple. 

Itõs always full of surprises.  

 Everyone gets their choice of a 

FREE comic book.  Let it be the 
start of your  new collection fro m 

which you derive loads of relaxa -
tion and entertainment.  

 People are always telling us that 

when it comes to comic books, too 

many is never enough.  
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        TOO  MANY  IS  
     NEVER  ENOUGH!  
 



 

 

 
 

 

 

 

 

 
 

 

 
 

 With about 970 million I nternet 

users worldwide, no business can 
afford to be without a Web site.   

 Many entrepreneurs fail to 

grasp how critical the Internet has 

become to successfully growing 

their businesses.  They relegate 
Web development to amateurs or 

choose a service base d on price 

rather than quality.  And it shows.  

 There are three key factors that 

should delineate your corporate  

Web site .  Specifically:  
 

[1]  Who is the target audience 

for the Web site?  

--Customers?   Then the Web site 

needs detailed product information  

and photos; shopping cart, secure 
orderin g and customer service 

features;  contact information and a 

number of other customer -centric 
details.  To attract prospective 

customers, the Web site needs 

SEO (Search Engine Optimiz ation ) 
to help them find you.  If  you have 

a brick & mortar store, maps and 

address information are critical.  

--Investors?  Theyõll want to see 

everything a customer looks for as 
well as press releases and finan -

cials.  The Web site offers an easy -

to-use tool for them to keep cur -
rent wit h your company.  Prospec-
tive  investors use Web sites as a 

due diligence  source of informa -

tion .  Theyõll want to see manage-
ment profiles, company history, 

and more as they decide whether 

to buy your stock.  Or not.  

--Prospective Business Partners 

& Futur e Employees ?   All of the 
above plus some indication about 

future growth of the company, its 

Mission Statement and Vision.  

 John Neff, President of Manage -

ment Solutions International, a 

wholly owned subsidiary of Big 
Apple Consulting USA, tells us,  

 

 

 
 

 

 

 

 

 
 

 

 
 

 òWe work very closely with clients 

helping them define their audience 
base.  As a user -driven medium, it 

is critical to accurately predict user 

needs and behavior in creating a 

company  Web site .   

 òThat done, the next element we 
delve into with c lients is the image 

they need to project to those 

audiences.  Invariably, image ob -

jectives focus on the company 

appearing substantive, even if itõs a 

one-person operation.   
 òThe Web site elements that, 

working together, create an image 

for the client co mpany are com -

plex.  Our Web experts work those 

complexities into an attractive, 
finely -tuned balance of theme, text, 

graphics, sound, navigation tools, 

and features creating precisely the 

image the client company seeks.  

 

 
 
 òImage is everything.  A clientõs 

Web site is a presentation of who 
they are as a company and the 

products or services they offer.  It 

can drive business when done 

right.ó   
 

[2]  What is your goal for your  
company ?   

 John goes on to tell us, òAn 

integral part of any good business 

plan involves the companyõs Web 

site .  It helps support marketing  

and sales efforts; position the  

 
 

company in the marketplace;  and  

service customers on a 24/7 basis.  
It can process sales  (e-commerce) ; 

and more.  The company Web site 

is an exceptionally valu able tool for 

leveraging a business and helping 

it reach established goals.  
 òMSIõs Web department has the 

necessary skill sets to create just 

about anything clients  need:  
˂ Dynamic  programs like those 

that automatically update press 

releases, stock price s, inventory 
availability, etc.;  
˂ Flash  features to add a unique 

look to a Web site with videos, 

visual effects or animation;  
˂ Audio  capacity, adding sound to 

your flash and dynamic features.  

 òThe Internet presents oppor -
tunities limited only by imagina -

tion and budget.ó 
 

[3]  What is your anticipated 

budget to create your Web site?  

 Some companies throw a little 
money at their Web site thinking, 

òIf we build it, they will come.ó  

Thatõs wishful thinking.  Reality is 

nothing like that.  People will judge  

your company by its  Web site .  So 
itõs important to have a budget 

adequate to do your Web site right  
and  cover the cost of SEO .   

 MSI develops many  Web site s 

using a CMS (Content Manage -

ment System) infrastructure .  This  
allows clients to keep site maint en-

ance costs down and easily change 

content  themselves ð like text, 

images, navigation bars, etc.  ð 

without need of a Webmaster . 

  
If Itõs Worth Doing,  

Itõs Worth Doing Well 

 John advises clients, òItõs all 
about bang for your buck .  Our 

integrated servi ces help you maxi -

mize the value you get from your 
Web site investment.   Clients have 

used the logos we designed for 

their Web sites to create stationery.  

Web text and graphics we created 

enjoy a second life with our clients 
as printed marketing material s and 

display ads  ð help ing clients  build 

a consistent corporate image . 

 òWith Web sites so critical to a 

companyõs ultimate success, 

theyõre worth doing right.ó  
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 Savannah, Georgia overwhelms 

the senses with its incredible 

beauty, warm Sou thern hospitality 
and endless charm.  Itõs a place for 

romantics, adventurers, historians, 

art and antique collectors, and 

those who appreciate exceptional 

cuisine.  

 There are no skyscrapers and 
few modern -looking structures.  

Savannah is quiet with a pace  all 

its own.  Itõs peaceful; time seems 

to stand still here.  That makes 

Savannah a perfect weekend or 
week-long getaway destination.  
 

Distractions & Delights  
 Peggy Kimball, President, Big 

Apple Travel, says of Savannah, 

òHereõs a city where you can leave 

your hectic lifestyle behind and 

give your soul a much -needed rest.  

Youõll find an infinite selection of 
things to distract and delight you.ó  

 In fact, you have so much to 

choose from, Peggy recommends, 

òWork with one of our expert travel 

agents to ad vise and help book 
your travel, accommodations, 

tours and excursions in Savannah.  

Itõs your best way of getting exactly 

the vacation you want doing the 

things you enjoy most.ó 
 

Where to Stay  

 Thereõs no shortage of ambiance 

in Savannah.  Choose what suits  
you: modern hotel, European -style 

hotel, or bed & breakfast.  Of the 

B&Bs, you can choose from 

historic antebellum or elegant 

mansion; you can even opt for one 
thatõs haunted. 

 Then choose the location:  

Savannahõs historic district, or 

within walking dis tance to night -

life, restaurants and shopping, or 

the riverfront, or outside of town in 
a mansion nestled amongst 

hundred -year old oak trees.  

 

 

 
 

 

 

 

 

 
 

 

How to Tour Savannah  

 Upon arrival youõll want to get 

acquainted with the city with a 
professional to ur.  Pick from 

standard modes of transport or 

those that are more fun like a river 

cruise or horse -drawn carriage or 

even a hearse (hopefully theyõll let 

you sit up during the tour).  
 Choose what you want to see: 

historic and cultural areas; antique 

and sp ecialty shops, architectural 

and nature tours, haunted houses 

and graveyards (not recommended 
for weak -kneed people).  There are 

tours for kids, too, like the popular 

Pirate Walk.  

 
 

Eternal Charm  
 Founded in 1733, Savannah 

has nurtured Southern charm for 

centuries.  Youõll experience it 

everywhere you go in this city.    

 There are 24 public squares 

made for casual strolling; many 
with gorgeous fountains.  Youõll 

find 45 cultural attractions, pubs 

with old -world ambiance, buildings 

where you step back in t ime, 

incredible nightlife and music, and 

award -winning restaurants.   This 
city is a gastronomeõs delight, filled 

with eateries offering  all your 

favorite cuisines.  

 Peggy tells us, òIf you donõt plan 
your trip to Savannah well, youõll 
miss a lot .  Thatõs why we recom -

mend you talk with one of our 

travel specialists so youõll have a 

far more enjoyable vacation.ó 
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              SOMETHING SPECIAL FOR  

             ROMANTICS &  
             GASTRONOMES  
 

 

Outwitting  
the Leopard  

 
 A wild dog is running through the 
jungle.  While wandering about he 
notices a leopard heading in his 
direction with the intention of having 
lunch.  The dog thinks, "Boy, I'm in 
deep trouble now." 
 Then he sees some bones on 
the ground close by, and quickly 
settles down to chew on them with 
his back to the approaching cat.  
Just as the leopard is about to leap, 
the dog exclaims loudly, "Man, that 
was one delicious leopard.  I wonder 
if there are any more around here?" 
 Hearing this the leopard halts his 
attack in mid stride, and then he 
slinks away into the trees.  "Whew", 
says the leopard. "That was close.  
That dog nearly had me for dinner!" 
 Meanwhile, a monkey had been 
watching the whole scene from a 
nearby tree.  He figures he can put 
this knowledge to good use and 
trade it for protection from the 
leopard.  So, he goes chasing after 
the leopard. 
 But the dog saw him heading 
after the leopard with great speed, 
figuring that something must be up. 
 The monkey soon catches up 
with the leopard, spills the beans 
and strikes a deal for himself with 
the leopard. 
 The cat is furious at being made 
a fool of and says, "Here monkey, 
hop on my back so you can see 
what's going to happen to that 
conniving canine." 
 The dog sees the leopard 
coming with the monkey on his 
back, and thinks," What am I going 
to do now?"  But instead of running, 
the dog sits down with his back to 
his attackers pretending he hasn't 
seen them yet.  
 And just when they get close 
enough to hear, the dog loudly says, 
"Where's that monkey?  I can never 
trust him.  I sent him off half an hour 
ago to bring me another leopard, 
and he's still not back!" 
 


