
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 After you õve got  some  customers , 
developed cash flow, worked a lot 
of kinks out of your business, and 
done your best to bootstrap start -
up costs so you could get this far, 
you now need the big bucks to 
grow your company to its next 
level.  Where do you go to get that 
kind of capital?  
 Many dreams start òcircling the 
drainó at this juncture.  Everything 
hinges on your ability to go the 
distance and now  is when youõve 
got to make it happen.  But how?  
 
What Matters Most  
 The òAmerican Dreamó is the 
idea held by many of our early set -
tlers , subsequent generations , and 
immigrants today that , through 
hard work, courage and determina -
tion , one can achieve some me a-
sure of prosperity.   
 For many, itõs enough to own  
their own  home , hav e a comfort - 
able retirement, and, perhaps, 
higher education for the ir  kids.  
 For those of us with a strong 
entrepreneurial spirit ð and the  
doggedness  and chutzpah to go for 
it  ð that õs not anywhere near 
enough to make us content.  We 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

want to be our own bosses; we  
want our own  business or mode of 
self expression ð be it artistic, 
creative,  or  making a difference in 
some way to a niche in this world  ð 
doing what we love.   
 The wealth that can come as a 
result of our achieving our hard -
earned success  is a wonderful 
bonus.  So is the sense that what 
weõve accomplished with our busi-
ness really matters . 
 

 The fact is, t he backbone and  

 strength of A merica lies in  the  

 power of our entrepreneurial  
 spirit and our ability to achieve  

 our American Dream.  
 

 Marc Jablon, President of Big 
Apple Consulting USA, tells us,  
òSmall businesses are critical to 
maintain a robust U.S. economy:  
˂ 99% of all American businesses  
are small (today there are over 25 
million of them) ; 
˂ they anchor our communities; 
˂ they provide approximately 75% 
of the new jobs added to the U.S. 
economy every year  (representing 
99.7% of all employers , and em -
ploy ing 50.1% of the priv ate work  
 

Continued on page 3...  
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òSomehow I canõt believe that there 
are any heights that canõt be scaled 
by a man who knows the secrets of 
making dreams come true.   This 
special secret, it seems to me, can 
be summarized in four Cõs.   They 
are curiosity, confidence, courage, 
and constancy, and the greatest of 
all is confidence.  When you believe 
in a thing, believe in it all the way, 
implicitly and unquestionably.ó 

ñWalt Disney 

Back issues of BIG APPLE 
CONNECTIONS can be found  
 on the companyõs Web site:  

www.bigappleconsulting.com  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 Please direct questions or comments regarding this newsletter to the Editor. 
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New Beginnings  
 
 

  I love the new y ear.  It is a real o pportunity 
for me to reflect on the year past, and look 
forward to the opportunities that a new year 
brings.   
 
  I start with a blank slate, so I can focus on 
new goals, my health, and my family.  Last year 
is over and my struggles are past.  This year is  
going to be better.  I just know it.  
 
  It all start s with a good positive attitude;  
followed by an open mind ; a fresh start ; and a 
determination to make 2008 the best year yet.  
 
  So, as I look forward to a successful 2008, I 
want to thank everyone on o ur team for their 
energy and enthusiasm.  Hereõs to new 
beginnings!  
 
Regards,  

 
Marc Jablon  
President  
Big Apple Consulting USA  
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CHASING THE  
AMERICA N DREAM  
Continuedé 
 

force ; and,  
˂ small business es generate 14  
times more patents than big busi -
nesses and are the key reason 
America remains competitive in 
our global markets.  
 òSo, make no mistake, the suc-
cess of small businesses seriously 
matters in our country.ó 
 

The Irony of It Al l  
 While s mall business is the 
lifeblood of our economy , afford -
able access to capital is the life -
blood of small business.  
 Itõs ironic that when a small  

 business  is  poised  for  expansion  

 and making one if its greatest  
 contributions to our economy ð  

 job creation  ð its owners are  

 faced with very limited options  
 for obtaining the necessary  

 capital to fund th at  growth . 
 The inequities have been com -
pounding over the years because 
small businesses have had very 
little voice in Washington.  Not 
much has ever been done by our 
government to help small busi -
nesses grow so they can do their 
part in supporting a healthy 
economy.   
 The options left us are fraught 
with pitfalls:   

Option A ñ private òangeló invest-
ors (should you be so lucky) or, if 
avai lable, family and friends (both 
often attach  òstringsó that could 
cause all kinds of future problems).  
Option B  ñ venture capitalists 
(some of whom are rightfully re -
ferred to as òvulture capitalists ó be-
cause of the controls they impose 
on the business) ; 

Option C  ñ bank loans.  Marc 
Jablon describes the problem with 
obtaining capital from this source:  
òThe reality is that banks and 
financial institutions will not fund 
the American Dream.  Not only are 
they not willing to take the risk, 
many firms have rul es against it.   
 òBank s will not fund a business 
plan.  You must secure any loan  
with assets.  Most startups do not 
have sufficient assets to apply for a 
loan ; therefore , the CEO must take  
a second  or third  mortgage on his  

 
 

or her  house.  Everything must be 
personally guaranteed.  From 
payroll to office supplies, the CEO 
takes on 100% of the financial 
burden.  
 òThis leaves the entrepreneur in 
a very difficult situation.  In m any  
cases, the y mu st decide between 
the security of their  family and the  
pur suit of opportunity. ó 
 

The Fourth Option  
 For m any  owners of fledgling  
companies, those three options do 
not offer a viable or attractive 
means for obtaining capital to fund 
growth.  Some businesses  have no 
other option and will either remain  
that size or  start withering away 
until its  doors close for good.  
 For a lucky few, there is a 
fourth option and that is to take 
their company public.  
 Marc tells us, òFor some com-
panies, t he micro -cap stock market 
offers considerable  opportunity to 
raise money.  The  Pink  Sheet s and 
Bulletin Board markets represent 
billions of dollars of potential 
capital for small companies. ó   
 You can take advantage of going 
public with your business to raise 
money for its  expansion , obtain 
patents, invest in necessary  equip -
ment, attract talented employees 
with stock incentives,  us e your  
business equity for mergers and 
acquisitions, and develop an exit 
strategy for both yourself and your 
investors.  
 There will be a lot of work for 
you to do and, for the best results, 
your company f inances would need 
to be open to public scrutiny.  
 Youõll also find that the market 
determines the value of your 
company.  You may believe you 
have a billion dollar company  and 
find out that the market thinks 
youõre worth only a few hundred 
thousand.   That õs proven to be one 
heck of a reality check for some.  
 
Tremendous Upside  
 While this option is not for the 
faint of heart, the benefits of going 
public with a growing business can 
make it well worth your effort.  The 
upside includes:  
˂ The ability to retire your existing 
corporate debt and shore up your 
balance sheet with the influx of  

 
 

fresh capital.  
 ˂The fact that your  privately held  

company has gone  public, is like 
Ali Baba saying òOpen sesameó to 
the wealth of Wall Street.  As a 
publicly traded corp oration, it has 
heightened appeal to investors and 
additional means of raising capital, 
like secondary offerings: warrants 
and PIPEs (Private Investment in 
Public Equity).  

˂˂ Alt hough youõll find that equity 
capital is more expensive to a 
company than  capit al acquired 
through  debt,  it offers you a very 
unique advantage.   This money 
does not have to be paid back and 
thereõs no interest component.  
˂ You can use your companyõs 
publicly traded stock as a form of 
currency in merger or acquisition 
situations , allo wing you  to take 
advantage of such opportunities 
without incurring further debt or 
selling assets.  

 ˂You can create equity for use in 
reward ing  loyal employees while 
preserving the companyõs cash flow 
for growth.  

 ˂You can also create liquidity in 
your com pany a s part of your  exit 
strategy (giving you the  ability to 
exit the company and gain finan -
cially from your years of hard 
work) or for succession purposes.  
 

Making The Dream Happen  
 For the uninitiated, Wall Street 
can be a scary place to look for 
capit al.  The actual process of 
going public is very detail oriented, 
especially because of the stringent 
rules and conditions imposed by 
the Securities and Exchange Com -
mission and the Sarbanes -Oxley 
Law of 2002.  
 òThis is not something you can 
undertake on yo ur own,ó cautions 
Marc.  òYouõll need the advantage 
of having a team of well -seasoned 
legal, financial, investor relations, 
marketing and sales professionals 
working for you.  Youõll also need 
to follow the game plan they create.  
 òWhile there are no guarantees, 
having pros at your side ð guiding 
your way, smoothing the rough 
spots and doing most of the detail 
work ð gives you your best shot at 
success;  allowing you to stop 
chasing and start living  your own 
American Dream .ó 
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Jame s Hellwarth  
 

 òI am a firm believer in that we 
all get paid according to the prob -
lems we know how to solve . 
James has maintained a top pro -
ducer spot throughout the year 
and , in th e past 30 days , has 
once again risen to the challenge 
and produc ed phenomen al re -
sults,ó says Dio Pouerie, General 
Manager, of Jamesõ work. 
 òJames earns Top Dog honors 
again and again because of his 
consistent reliability; consistency  
is the key to his continued suc -
cess.ó  Thatõs from Matt Maguire, 
Big Appleõs Vice President. 
 James  talks about his work 
ethic and motivation:  òIõm very 
competitive and have high expec -
tations of myself .  I want to be the 
best.  Iõm a ôno limitsõ kind of 
person and someone that can al -
ways be counted on .  My father, 
who has since passed on, is my 
inspiration for everything I do in 
life.   He was always a leader that 
people followed and , one day , I 
hope to be like him.ó 
 With regard to working at Big 
Apple, James says, òUnlike other 
companies where Iõve worked, 
thereõs no career ceiling here; t he 
only  limitations we have are the 
ones we place on ourselves.  Iõm 
grateful for the opportunities we 
get at Big Apple.ó 
 James inspires all of us.  
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Ann Tomasulo  
 

 Ann is  the consummate multi -
tasker, handling a broad spec -
trum of responsibilities and 
myriad details with seeming e ase.  
Her skills are extensive.   
 Of the many hats Ann wears, 
the most important is that of 
Executive Assistant to both our 
President and Vice President.   
She also serves as office man ager, 
client and shareholder coordina -
tor , and marketing and events 
coordinator.  
 Matt Magu ire, Vice President, 
says, òWhile a lot of things Ann 
does are not attributed to her , her 
impact is seen.  For instance, she 
coordinates flawless ev ents and 
organizes  our participation in 
trade shows.  From the plan ning 
to the exe cutio n,  Ann helps it all 
run smoothly.  Itõs nice to be able 
to acknowledge her for all she has 
done for Big Apple.ó  
 Originally from Rochester, NY, 
Ann moved to Florida in 1997 
and worked for Disney before 
coming to Big Apple 2½ years 
ago.  She enjoys hiking,  biking, 
beaches and anything outdoors . 
 Ann says of her work here, 
òBecause he believes in me , Marc 
has given me projects that an 
executive assistant wouldnõt 
normally handle .  Iõve been able 
to learn  new skills and grow with 
the company.ó 
 

 
 

 

÷ A survey of 2000 Britons revealed 

"nincompoop" to be the nation's 

favorite word out of the 16,500 entries 

in the Cambridge Dictionary? 

÷ On a Canadian two dollar bill, the 

flag flying over the Parliament Building 

is the American flag? 

÷ An ostrich's eye is bigger than its 

brain? 

÷ The Ramses brand condom is 

named after the pharaoh Ramses II 

who fathered over 160 children? 

÷ A dragonfly has a lifespan of 24 

hours?  

÷ John Lennon's first girlfriend was 

named Thelma Pickles? 

÷ New Hampshire license plates ð 

which carry the slogan òLive Free or 

Dieó ð are made by prisoners in the 

state prison in Concord? 

÷ Mosquitoes do not bite, they suck? 

÷ Atoms overwhelmingly consist of 

empty space?  Matterõs solidity is an 

illusion caused by the electric fields 

created by subatomic particles. 

÷ A goldfish has a memory span of 

three seconds? 

÷ In space, no one can hear you 

scream?  Sound, a mechanical wave, 

cannot travel through a vacuum, so, 

without matter to vibrate through, 

there is only silence. 

÷ The Bristol Robotics Laboratory 

created robots that use bacteria-filled 

fuel cells to produce electricity from 

rotten apples and dead flies? The goal: 

robots that forage for their own fuel. 

÷ A dime has 118 ridges around the 

edge? 

÷ Honey never spoils?  Ever. 

÷ Your skin is your bodyõs largest 

organ?   

÷ Astronomers at the Carnegie Insti-

tute have compiled a list of 17,129 

nearby stars most likely to have 

planets that could support complex life 

forms? 

÷ Nobody knows why we dream? 

÷ In the ninth century, a team of 

Chinese alchemists trying to synthe-

size an "elixir of immortality" from 

saltpeter, sulfur, realgar, and dried 

honey, instead invented gunpowder?  

(Iõll bet they were surprised!) 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Perhaps one of the most pro -
found books ever written, The 
Science of Getting Rich has inspired 
millions of people since it was first 
published in 1910.  You can still 
buy the book on Amazon.com 
today or, because its copyrights 
expired, the full text can be found 
free online at a number of sites.  
 The philosophy put forth by 
Wattles ð that òone is all  and all is 
oneó ð is of Hindu origin and is the 
basis  of Oriental philosophies .  For 
the past 300 years, it  has woven its 
way into Western thought and is 
found in the writings of many re -
spected Western philosophers, like 
Descarte s, Hegel , Spinoza, and 
even our revered Ralph Waldo 
Emerso n.  
 The core message in The Science 
of Getting Rich  evolves around the 
power of oneõs thought.   Much has 
been written on that subject over 
the years. You can see Wattlesõ in-
fluence on contemporary thinkers, 
as in Dr. Norman Vincent Pealeõs 
famous book, The Power of Positive 
Thinking .   
 More recently, the author of The 
Secret fully acknowledges Wattleõs 
work for inspiring her book.  Since 
its publication a year ago, Nielsen 
ranks The Secret  as the # 1 best 
selling non -fiction book and #1 
best selling audio book in 2007.  
 What both books teach is 
clearly not everyoneõs cup of tea.  
Having said that, the philosophy 
behind these books has worked for 
millions of people, so itõs well worth 
learning and try ing for yourself.  
 

The Value of Having Wealth  
 While money canõt buy every-
thing, it does have its obvious pur -
poses.  A not -so-obvious purpose 
espoused by Wattles is its ability to 
help us rise to our greatest possi -
ble potentials as human beings.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Itõs natural for us to want to 
become all that we are capable of 
becoming and realize our innate 
possibilities.  The desire for wealth 
is really the desire for a means to 
broaden the choices and the tools 
we have for self -expression, per -
sonal gr owth, fulfillment, and con -
tribution.  Thereõs nothing wrong 
with wanting to be rich.  
 Getting there is another matter.  
Since man invented the concept of 
wealth, people have labored long 
and hard to get rich.  Few actually 
make it.   
 

The Science of Getti ng Rich  
 Wattles writes, òGetting rich is 
not a matter of environment é itõs 
not a matter of thrifté itõs not a 
matter of talenté nor is it a matter 
of intelligence.  Average people can 
and do get rich because they do 
things in a certain way.ó     
 Wattles hammers home, again 
and again, this last point ð òédoing 
things in a certain way .ó  What heõs 
referring to is that to achieve what 
we want, we need to be thinking  in 
a certain way and doing  in a cer -
tain way; and the best way to think  
and do is to be congruent  with the 
natural laws of the universe.  
 Natural laws are something we 
live with but generally donõt think 
about.  Thatõs our big mistake.   
 

  By knowing and working in  
  harmony  with natural laws,  

  they become our most impor - 

  t ant tools for ac hieving wealth,  
  personal success, s uperior re - 

  lationships,  health and every - 

  thing else money canõt buy.   
 

 All told, there are several dozen 
natural laws, such as:  
˂ The Law of Cause and Effect  ñ 
for every effect in our lives, there is 
a specific  cause;  

 ˂The Law of Attraction ñ our  

 
 

dominant thought patterns attract 
more of the same;  

˂ The Law of Concentration  ñ 
anything you dwell upon grows in 
your reality;  
˂ The Law of Correspondence  ñ
your outer world is a mirror image 
reflection of your inn er world;  
˂ The Law of Becoming ñ each of 
us is in a continual process of be -
coming and growing in the direc - 
tion of our dominant thoughts;  
˂ The Law of Self -Concept  ñ we 
always perform in a manner con -
sistent with our self -concept;  

˂ The Law of Expectati ons  ñ 
whatever we expect, with confi -
dence, tends to become actualized.  
 This is where the science  comes 
in:  with natural laws, if you do 
things the same way, youõll get the 
same results again and again.  In 
his book, Wattles tell s us how he 
reached his c onclusions and pro -
vid es valid examples ð teaching us 
the importance of thinking and 
doing things òin a certain way ó to 
get rich.  
 

The Power of Your  Mind  
 It all starts in oneõs mind.  Our 
inability to achieve the riches we 
seek is caused more by how we  
th ink about what weõre doing than 
with what weõre actually doing.  
 Some of the basic precepts 
Wattles writes about include:  
˂ The power of thought and the 
fact that how  you think about 
things either draws them to you or 
repels them away from you.  We 
canõt afford to entertain negative 
thoughts, and that includes 
thoughts of poverty, ill health, lack 
of something, etc.  
˂ The power of visualization to 
turn thought into reality ( athletes 
and sales professionals know first 
hand its importance).  
˂ The power of looking upon life 
and all that it offers in terms of 
abundance; that thereõs plenty for 
everyone and you donõt need to 
beat  someone at getting their share 
just to enrich your own.  
˂ The power of gratitude ð being 
thankful for what comes our way.  
˂ The power of the truth, regard -
less of the actual circumstances 
and without emotional attachment.  
˂ The power of self-doubt and its  

Continued on page 11é
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 The Chicago Tribune  recently 
reported results of an in -depth 
study that found, òDoctors read ing 
mammograms miss an average of 2 
in every 10 cases of breast cancer.ó  
 Itõs a stark reminder of the 
limitations  of mammography, the 
standard screening technology for 
detecting breast cancer, as well as 
the skills of the radiologists read -
ing those mamm ograms. The study 
also found wide variation in radio -
logists' ability to detect cancer 
through breast X -rays, with some 
missing as many as 7 out of 10 
cases.  The hard truth is that  
accurate readings are dependent 
on who  is doing the reading.  
 What made these statistics even 
more alarming was the fact that 
they were based on readings of 
òdiagnostic mammogramsó (mam -
mography performed on women 
whose physical exams and regular 
screening mammograms had 
already  identified suspicious 
symptoms of breast cancer) . 
 

Critically Important Work  
 With an estimated 178,000 new 
cases of breast cancer in the U.S. 
in 2007  ð and 40,000 deaths ð the 
work of Lifeline Biotechnologies is 
eagerly anticipated.  Since its in -
ception in 1981, Lifeline has been 
dedicated to developi ng cutting 
edge technologies that enhance 
medical outcomes and improve 
lives.  
 Having already developed two 
state -of-the -art cancer detection 
technologies that are marketed by 
another firm, Lifeline is focused on 
its radically new First Warning 
SystemÊ to assist in the  early 
detection of breast cancer.  
 What makes Lifeline Biotechnol -
ogiesõ work so critically important  
to the medical community , as well  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

as each and every one of us, is the 
proven results its First Warning 
SystemÊ consistently produces.  
 
Superior Technology  
 Thinking well outside the scope 
of traditional cancer -detection 
technologies, the First Warning 
SystemÊ developed by the doctors 
and scientists at Lifeline uses a 
proprietary process that is de -
signed to assist in the earl y detec -
tion of breast cancer.  
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 The underlying technology uses 
sensors placed in specific locations 
on the patientõs breast.  A monitor, 
worn by the patient for a period of 
several hours, records temperature 
changes  ð which could be as min -
u te as 1/100 th  of a degree ð track -
ing the breastõs physiology .  The 
physicianõs office downloads the 
data gathered by the First Warning 
SystemÊ to Lifelineõs computers 
for analysis.  Lifeline then reports 
back their findings, telling the 
doctors whether the breast tissue 
is found to be normal , suspicious , 
or positive . (A suspicious  or positive  
result indicates that there may 
exist conditions similar to breast 
cancer and further follow  up by the 
patientõs physician is urged.) 
 Aside from the fact that thereõs 
no radiation involved and testing 
procedures are relatively co mfort - 

 
 

able for the patient, Lifeline Bio -
technologiesõ First Warning Sys-
temÊ has proven to be effective in  
consistently identifying potential 
breast cancers.  
 

Outstanding Results  
 Three clinical tests of the First 
Warning SystemÊ technology have 
already been successfully conduct -
ed by Lifeline.  Over 600 women 
were involved, each had already 
been screened by their physician 
and had found a lump in her 
breast or experienced other suspi -
cious symptoms indicating the 
possibility  of breast cancer.  
 Where mammograp hy may 
miss, on average, 20% of the can -
cers, Lifelineõs First Warning 
SystemÊ missed none, as proved 
in its recent clinical testing in 
association with LaPlata University 
(Argentina ).  Of the 175 women 
tested, 105 cancers were found ð 
100% of them.  
 Whatõs more ð and perhaps even 
more astounding ð is the fact that 
traditional mammography can de -
tect tissue abnormalities as small 
as the size of an eraser on a pencil.  
Lifelineõs First Warning System Ê 
can find tissue abnormalities when 
they are as small as a  pin point.   
 It is estimated that, in terms of 
time, Lifelineõs technology can de-
tect the existence of cancer up -
wards of six years before mammog -
raphy can .  For some women, that 
can mean the difference between 
radical ð and expensive ð cancer 
treatment  or a simple, out -patient 
procedure.  For other women, it 
can mean the difference between 
life or its alternative . 
 
The Current Challenge  
 Jim Holmes, CEO of Lifeline 
Biotechnologies, tells us, òWe must 
bring the false -positive rate to 
within our objective  of no greater 
than 10%.  If we can stay below 
10%, we have, in our estimation, a 
commercial product.  Right now, 
indications suggest we are very, 
very close.ó 
 Having a low false -positive rate 
is critical to the overall success of 
Lifelineõs First Warning  SystemÊ.  
To understand its importance, one 
need only look at the false -positive 
performance of mammography; itõs  
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high.  In the U.S. approximately 35 
million mammograms are per -
formed annually. Of those patients, 
about 1 million biopsies are per -
formed and cancer is actually 
found in about 175,000 to 180,000 
of them.  Over 800,000 biopsies 
were performed needlessly because 
mammographic technology indi -
cated cancer where none existed ð 
a whopping false -positive rate of 
over 80%.  
 
2008 Objectives  
 Jim Holmes t ells us, òOur work 
in Argentina produced an unaccep -
table false -positive rate and weõre 
currently working to reduce it 
below 10%.  Weõve actually 
achieved it in further analysis of 
the patient data.  Our research 
work continues to prove this pre -
liminary r esult is not an aberra -
tion.  We expect confirmation in 
less than a year.  
 òBeyond that, weõre upgrading 
both hardware and software used 
in our First Warning SystemÊ to 
optimize its sensitivity and the 
level of detail it provides us.  
 òOnce completed, Lifeline will be 
ready to submit its 510 -K for FDA 
approval.  Once cleared by them, 
weõll be preparing to manufacture 
and market our First Warning 
SystemÊ.ó 
 This is an industry where per -
formance is rewarded and Lifeline 
now appears to be in the home 
stretch . 
 

The Importance of Investors  
 Lifeline has been a publicly 
traded company since 1986 and 
now has over 9,000 shareholders.  
  All along, those shareholders  
   have been one of the com - 
   panyõs greatest  source s of  
   funding for the research and  
   development Lifeline has  
   completed  over the years  on  
   its First Warning SystemÊ. 
 By investing money in this com -
pany, each and every shareholder 
is doing their part helping to create 
technology that could save thou -
sands of lives in years to come.   
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òWinston, if you were my husband, I 

would poison your coffee!ó  

ñLady Astor to Winston Churchill 

 at a dinner party 

òMadam, if I were your husband, I 

would drink it!ó     ñWinston Churchillõs 

response to Lady Astor 
 

òI didnõt attend the funeral, but I sent a 

nice letter saying I approved of it.ó  

ñMark Twain 
 

òIõve had a perfectly wonderful 

evening; but this wasnõt it.ó 

ñGroucho Marx 
 

òHe had delusions of adequacy.ó  

ñWalter Kerr 
 

"He inherited some good instincts from 

his Quaker forebears, but by diligent 

hard work, he overcame them."  

ñJames Reston  

(talking about Richard Nixon) 
 

"A modest little person, with much to 

be modest about."  ñWinston Churchill 
 

"You, Mr. Wilkes, will die either of the 

pox or on the gallows." 

ñThe Earl of Sandwich 

"That depends, my lord, whether I em-

brace your mistress or your principles." 

ñJohn Wilkes's response to  

The Earl of Sandwich 
 

òSome cause happiness wherever they 

go; others, whenever they go.ó  

ñOscar Wilde 
 

"He can compress the most words into 

the smallest idea of any one I know."  

ñAbraham Lincoln 
 

òHe is a self-made man and worships 

his creator.ó        ñJohn Bright 
 

òIõve just learned about his illness. 

Letõs hope itõs nothing trivial.ó  

ñIrvin S. Cobb 
 

òI am enclosing two tickets to the first 

night of my new play; bring a friend... if 

you have one.ó ñGeorge Bernard Shaw 

 to Winston Churchill 

òCannot possibly attend first night; will 

attend second, if there is one.ó  

ñWinston Churchillõs response 

 to George Bernard Shaw 

CAROLõS CORNER  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

by Carol Scansaroli 
Recruiting Manager 

 

 Big Apple has been quietly giving 

away money to its employees through 

its 401(k) Plan. 

 In joining the Plan, you can contri-

bute either a set dollar amount or a 

percentage of your paycheck. (In 2008, 

the total amount you can apply to the 

Plan cannot exceed $15,500 or, if you 

are over the age of 50, $20,500.) 

 Whatõs really nice about saving 

money with your 401(k) Plan is that: 

ʳ Big Apple will match your contribu-

tions up to 4% of your gross weekly 

income.  This is money the company 

wants you to have, so take it. 

ʳ All of the funds go into an interest-

bearing account. 

ʳ Taxes on this money are deferred 

until you elect to cash in your account. 

While thatõs usually done at retirement 

when youõre likely to be in a lower tax 

bracket, disbursements from your 

401(k) account can be taken any time 

after age 59½ without penalty. 

ʳ Everything is done for you automatic-

ally. Once you sign up for your account, 

you can forget about it while it earns 

money for your future. 

 Youõre eligible for enrollment on 

your one year anniversary date of 

employment.  Oasis will mail you a 

letter explaining your 401(k) eligibility 

along with a request form for their full 

information package and enrollment 

forms.  (If you do not receive this letter 

please see me.) 

                     Carol 
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      BIG APPLE WORLDWIDE  &  

      BIG APPLE WALLCOVERING  
 òAt Big Apple Worldwide and its 
subsidiaries ð Big Apple Travel, Big 
Apple Wallcover ing, and Elabrient 
Surfaces ð we all look forward to 
an exciting and growth -achieving 
2008,ó says Neal Jablon, President 
and CEO .  òWeõd also like to 
acknowledge and thank all of our 
sister companies for helping us.ó 
 Neal continues, òThe excitement 
at Big  Apple Wallcovering contin -
ues. In December , we set up kiosks 
in two more Chicago area 
Benjamin Moore owned paint 
stores.  Additional Chicago and 
New York area stores are planned 
for January installations.  This will 
dramatically increase business for 
our No More BooksÊ kiosks.  
 òElabrient will be launching a 
designer wallcovering program that 
will be sold through high -end 
showrooms in design centers.  This 
is a new market for BPWI , which 
should add extra profits.  
 òIn January, both Bill Byron 
and I will be attending H eimtextil 
2008 in Frankfurt, Germany where 
weõll be showing our No More 
BooksÊ kiosks to both vendors 
and customers.ó 

 
 
 

       MANAGEMENT SOLUTIONS  

       INTERNATIONAL  
 òDecember has been a busy 
month for MSI ,ó reports John Neff, 
President .  òAlong wit h welcoming 
new clients, MSI has been working 
diligently to prepare for the up -
coming International Consumer 
Electronics Show (CES) (Jan . 7-11, 
200 8) in Las Vegas, where MSI and 
Big Apple Consulting USA  will be 
hosting a booth for five of its 
clients : TelcoBlue, Inc.; Metapower 
International, Inc.; Propalms, Inc.;   
Air Pure Systems, Inc. ; and Big  

 
 

Apple Worldwide, Inc.  
 òCES is the world's largest 
annual tradeshow for consumer 
technology and America's large st 
annual tradeshow of any kind.  
Over  140,000 people  are expected 
to attend.   
 òMSI and its Web team have 
created Flash animation and mar -
keting materials for each client .  
MSI representatives have also 
arranged meetings for executives 
and will be promoting client 
products at the show. ó 

 
 
 

      BI G APPLE  

      INTERNATIONAL REALTY  
 Bill Peterseim, CEO of Big Apple 
International Realty  (BAIR), tells us, 
òWe enter this new year with great 
expectations .  Our efforts in 2007 
have already started paying off:   
 

ƍ BAIR surviv ed the generally 
dreadful national real estate 
market crunch where other, much 
larger  agencies , have failed . 
 

ƍ Weõve created a solid base of 
talented and highly motivated 
agents .  (According to the Orlando 
Regional Realtors Association , one 
agent in four did not renew their 
membership f or 2008.)  
 

ƍ BAIR has developed and is 
adhering to a sound b usiness plan 
for moving the company  forward 
through the remaining bear m arket 
and into the ultim ate r ecovery 
predicted for 2009.  
 

ƍ Weõve worked hard this past year 
to build a multi -faceted core busi -
ness that is generating an increas -
ing ly  dependable revenue stream . 
 

 òBeyond all that:  
ƍ We already have a number of 
closings set for January.   
 

ƍ VickieJo Hash, Director of BAIRõs 
Property Management Dep t., re-
ports good rental activity .  
 

ƍ Greg Maguire, BAIRõs President, 
has located five excellent short sale  
housing candidates for r ehab and 
flips and, as we go to press, he 
expects to sell one.  I am  checking 
with investors to partner with on 
one or more  of the others.  
 

ƍ Our current BAIR Project Home  

 
 

in Deltona has been pretty well 
gutted  and  repainted ; flooring, 
cabinetry, plumbing fixtures an d 
appliances are in various stag es of 
delivery and installation.   
 òUpon completion in January , 
the property  will be put on the 
market by BAIR.  This house will 
be ôa real beaut yõ when completed .  
Itõll be marketed slightly below the 
low end  of the current market  and 
will be an excellent ôbuy.õ 
 òInterested employees, family or 
friends can get a jump on the 
mark et by contacting Greg Maguire 
now  for  details and showing avail -
ability .   
 òGreg has quite an eye  for value 
and a gift for r ehab  work .  The last 
home we did brought tons of 
accolades  from the neighbors. We 
expect this one will, too , as i t will 
be one of t he nicest in its neighbor -
hood. ó 
 

 Looking forward, Bill goes on to 
tell us, òRemember, interest rates  
were already low and  now theyõve 
been lowered still more.  Weõre now 
seeing home mortgage interest 
rates as low as they were about 40 
year s ago!  With th e much antici -
pated real estate recovery  slated for 
2009, wise investors and would -be 
home owners should not tarry 
because these rates wonõt last for 
long.  Early 2008 will likely prove 
the optimal time  for savvy folks to 
buy.  
 

 òSpeaking of which, the fir st of 
our soon -to-be completed North 
Carolina upscale mountain homes 
will go on the market January 1 st . 
The projected price of $515,000 to 
$519,000 is actually extremely 
competitive for what we offer.  The 
areaõs bank ers tell us we ôéhave 
no real competiti on given the 
quality of our construction ð which 
is unique in that area ð our floor 
plan , square footage  and upgrades. õ 
 

 òThis is something investors  
should check out.   Ordinarily , in 
most areas of the country (includ -
ing Florida ), if the home is over 
rou ghly $ 250,000 in purchase 
price,  investors have found they 
cannot generate sufficient rents to 
cover their monthly cost of owner -
ship .   
 òBut here in this area of North 
Carolina ð one of the fastest 
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appreciating  real estate markets 
left in the U . S. ð itõs different. 
Given the area õs year -round appeal 
of the mountains and the limited 
availability of rental homes, an 
investor can actually purchase a 
home like ours for over half a 
million dollars and  generate 
enough rental income ( net of fees ) 
to offset their entire cost of owner -
ship . 
 òInterestingly enough, two out 
of three b uyers coming into this 
area for  NC mountain properties 
are Central or  South Floridians .  If 
you or any of your friends are 
interested in checking out such an 
investment, give Greg a  call.  Other 
properties are planned and you 
could get the advantage of  pre-
construction prices . 
 òAnd, if you or any of your 
friends would like to participate in  
our Investment LLC group funding 
th is project , give me a call.ó 

 
 
 

   BIG APPLE TRAVEL  
 The people at Big Apple Travel 
have been busy getting  ready for 
the coming new year.   
 Peggy Kimball, President, is 
excited to report, òFor us, 2008 
starts off with a major Bridal Show 
on January  6 th .  Typically , this is  
one of the largest of the year , and  
we expect to be visited by over 500 
brides and their guests.  
 òJanuary is also the time people 
make plans  for their Spring B reak. 
Daytona Beach is so 10 years ago 
for s pring breakers.  This year, the 
hottest ð most in demand destina -
tions ð are Jamaica, Co sta Rica  
and Cancun , Mexico.  If you plan 
on joining the fun, plan on making 
your reservations early in January 
before air travel and accommoda -
tions are sold out.  Come February, 
they will be. ó 

 
 
 
       BAD APPLE COMICS   
 Really big things are happenin g 
at Bad Apple Comics.  The stores 
are alive with high energy and a 
buzz of excitement.  
 Shawn Schinault, President, 
tells us, òThis season, holiday gift 
buying at Bad Apple is at an all - 

 
 

time high.  All three of our Central 
Florida stores have been do ing 
quite well.ó 
 Jason Takacs, Vice President of 
Big Appleõs Retail Operations, 
shared some major news: òStarting 
in January, Bad Apple Comics will 
be going global.  Its Web site is 
being ramped up ri ght now to start 
serving custom ers on a worldwide 
basis  and to start building a global 
brand name for Bad Apple Comics.  
 ò2008 will be spent developing 
our on line presence with an ôe-tailõ 
site, more industry related infor -
mation, and a place for our sub -
scribers to manage their accounts.ó 
 No wonder thereõs so much 
excitement at Bad Apple Comics.  
Bravo, guys!  
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MOVIE & PIZZA  
Wednesday ð Jan. 9 th  @ 4:15  

 

All Big Apple & Division employees 
are invited.  The event will be at 
BACôs corporate headquarters.  
Please RSVP to your supervisor. 
 
 
 

PRESIDENTõS DINNER 
Wednesday ð March 26 th  

 

Attendance at this quarterly event 
is by invitation only and is extended 
solely to the Account Representa-
tive of the Month and Employee of 
the Month honorees.  

ITõS GRAMMATICALLY CORRECT 
 

It's is not, it isn't ain't, and it's it's, 

not its, if you mean it is.  If you 

don't, it's its.  Then too, it's hers.   

It isn't her's.  It isn't our's either. 

It's ours, and likewise yours and 

theirs. 
      ñOxford University Press 

 

 
 

 

 

 

 

òWe have enough youth, how about a 

fountain of SMART?ó 
 

òI don't have a solution, but I admire 

the problem.ó 
 

òDiplomacy: The art of letting someone 

have your way.ó 
 

òA clear conscience is usually the sign 

of a bad memory.ó 
 

òBorrow money from pessimists; they 

don't expect it back.ó 
 

òIf at first you don't succeed, then 

skydiving definitely isn't for you.ó 
 

òEveryone has a photographic 

memory.  Some just don't have film.ó 
 

òSmith & Wesson: The original point 

and click interface.ó 
 

òFriends may come and go, but 

enemies tend to accumulate.ó 
 

òAll those who believe in psycho-

kinesis, raise my hand.ó 
 

òExperience is something you don't get 

until just after you need it.ó 
 

òNever do card tricks for the group you 

play poker with.ó 
 

òYou never really learn to swear until 

you learn to drive.ó 
 

òIf you must choose between two evils, 

pick the one you've never tried before.ó 
 

òI used to have an open mind, but my 

brains kept falling out.ó 
 

òBeauty is in the eye of the beer 

holder.ó 
 

òAlways remember:  you're unique, just 

like everyone else.ó 
 

òHard work has a future payoff. 

Laziness pays off NOW.ó 
 

òOut of my mind. Back in five minutes.ó 
 

òHe who laughs last, thinks slowest.ó 
 

òI get enough exercise just pushing my 

luck.ó 
 

òI don't suffer from insanity, I enjoy 

every minute of it.ó 



 
 
 
 
 
 
 
 
 
 The companies that are discussed in 
Big Apple Connections have not approved 
the statements made. This opinion 
contains forward -looking statements that 
involve risks and uncertainties. A 
company's actual results could differ 
materially from those described in any 
forward -looking statements or 
announcements discussed herein. This 
materi al is for informational purposes 
only and should not be construed as an 
offer or solicitation of an offer to buy or 
sell securities. Big Apple Consulting USA, 
Inc., its partners and affiliates, are not 
licensed broker, broker dealer, market 
maker, investme nt banker, investment 
advisor, analyst or underwriter. Please 
consult a broker before purchasing or 
selling any securities viewed or 
mentioned on this site. Big Apple 
Consulting USA, Inc., and its affiliates, 
officers, directors and employees may 
have also  bought or may buy shares of 
companies mentioned herein and may 
profit in the event those shares rise in 
value. Big Apple Consulting USA, Inc., 
will not advise as to when it decides to 
sell and does not and will not offer any 
opinion as to when others shou ld sell; 
each investor must make their own 
decision based on his or her judgment of 
the market. This advertisement is not a 
solicitation or recommendation to buy, 
sell or hold securities and does not 
provide an analysis of the financial 
position of the com pany. We recommend 
you use the information found in this 
advertisement as an initial starting point 
for conducting your own research on the 
advertised company in order to determine 
your own personal opinion of the 
company before investing. All statements 
and opinions contained in this 
advertisement are the sole opinion of the 
authors and are subject to change 
without notice. We are not liable for any 
investment decisions by our readers. 
Readers should independently investigate 
and fully understand all risks  before 
investing. It is strongly recommended 
that any purchase or sale decision be 
discussed with a financial adviser or 
broker prior to completing any such 
purchase or sale decision. We are not 
registered investment advisers, or broker -
dealers, or member s of any financial 
regulatory bodies. Furthermore, our 
associates and/or employees and/or 
principals may have stock positions in 
advertised companies purchased in the 
open market or in private transactions. 
These positions may be liquidated, 
without prior notification, even after we  

 
 
 
 
 
 
 
 

 
 
have made positive comments regarding 
the advertised company. The receipt of 
this information constitutes your 
acceptance of these terms and 
conditions. Reading this advertisement 
shall not create under any circumsta nces 
an offer to buy or sell stock in any 
company advertised. Nor shall it create 
any principal -agent relationship between 
the reader and us. Void where prohibited. 
Information within this advertisement 
contains "forward looking" statements 
within the mean ing of Section 27(a) of the 
U.S. Securities Act of 1933 and Section 
21(e) of the U.S. Securities Exchange Act 
of 1934.  
 Neither Big Apple Consulting USA, 
Inc., its employees, officers nor affiliates, 
is a broker -dealer. The information on 
Dailywallstreet. com, including the 
opinions expressed and the statements 
made within, is for informational and 
advertising purposes only and should not 
be construed as investment advice, and 
does not constitute an offer to sell any 
securities, nor is it to be construed as  a 
solicitation to purchase any securities in 
any state or other jurisdiction where the 
offer or sale is not permitted. The 
information to prepare this report is 
believed to be from reliable sources, but 
no representation is made as to the 
accuracy or comp leteness of such 
information. Investment in securities 
carries a high degree of risk and involves 
risks and uncertainties, which may 
result in investors losing all of their 
invested capital. Past performance does 
not guarantee future results. The 
informati on contained herein contains 
"forward -looking statements," within the 
meaning of Section 27A of the Securities 
Act of 1933 and Section 21E of the 
Securities Exchange Act of 1934. 
Forward -looking statements are based 
upon expectations, estimates and 
project ions at the time the statements 
are made and involve risks and 
uncertainties that could cause actual 
events to differ materially from those 
anticipated. Forward -looking statements 
may be identified thorough the use of 
words such as expects, will, anticipat es, 
estimates, believes, or by statements 
indicating certain actions may, could, 
should, or might occur. Any statements 
that express or involve predictions, 
expectations, beliefs, plans, projections, 
objectives, goals or future events or 
performance may be  forward -looking 
statements. Factors that could cause 
actual results to differ materially include 
but are not limited to adverse economic  

 
 
 
 
 
 
 

 
 
conditions, intense competition, lack of 
meaningful research results, inadequate 
capital, termination of co ntracts or 
agreements, adverse publicity and news 
coverage, inability to carry out research, 
development and commercialization 
plans, loss or retirement of key 
executives and other key personnel, and 
other risks detailed in the reports filed 
with the Secur ities and Exchange 
Commission by the companies who are 
mentioned in this periodical. Readers 
should consult with their own 
professional investment, tax and portfolio 
advisors before making any investment 
decision and should independently verify 
all informa tion herein. More complete 
information about any of the companies 
mentioned in this periodical is available 
from the website of the Securities and 
Exchange Commission, at 
http://www.sec.gov, and copies of their 
filings may be read without charge and 
copies  obtained at prescribed rates from 
the public reference facilities of the 
Commission, at 450 Fifth Street, NW, 
Washington, DC 20549  

 
 
 
There are risks involved.  
 Always remember that Big Apple 
Consulting USA, Inc., its employees, 
officers, directors, part ner companies and 
affiliates are not analysts and investing 
in securities such as the ones listed 
within are for high risk tolerant 
individuals only and not the general 
public. Whether you are an experienced 
investor or not you should always 
consult with a  broker before purchasing 
or selling any securities discussed 
herein.  

 
 
 
Material  
 All material listed within Big Apple 
Connections was prepared for the 
companies discussed within, based upon 
information supplied by the company or 
from other sources belie ved to be reliable. 
The information contained in Big Apple 
Connections is not guaranteed to be 
accurate and should not be considered to 
be all -inclusive. The companies 
discussed in Big Apple Connections have 
not approved the statements made herein 
about th em in Big Apple Connections. All 
material is for informational purposes 
only and should not be construed as an 
offer or solicitation of an offer to buy or 
sell securities.  

 

General Disclaimer and Safe -Harbor Statement  
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