
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 Thereõs a lot of fear mongering 
going on ð it sells newspapers and 
gets peopleõs attention.  Just donõt 
let it get to you .   
 The times are uncertain for all 
of us; no one can predict how this 
economic crisis will play out over 
the coming year.  What I can  
predict is three things that are 
good news  for Big Apple and all of 
you ð clients, shareholders, stock 
brokers and employees alike.  Weõll 
all come o ut of this together, 
having mutually benefited from:  
 

[1]   A significantly improved 

financial arena for investors ð 
and the professionals who serve 

them ð that includes:  
˂ A whole new investment 
landscape and stricter government 
oversight and regulations  that 
better prevent plagues of greed the 
likes of which had spread over the 
Street during the past 20 years;  
˂ Better protection for investors ð 
and taxpayers ð from ever having 
to take the hit for the actions of 
unscrupulous people;  
˂ Investment instruments whose 
long -term ramifications will be well  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
researched and thought through; 
whose structure can be easily 
defined; and whose short and long -
term risks understood by everyone;  
˂ More and more investors who 
can tolerate some risk in their 
portfolios moving into the small 
cap markets ð the only investment 
arena where huge payoffs are not 
only possible, theyõll be happening 
with increasing frequency as the 
economy improves.  
 
[2]   A significantly more efficient 

Big Apple who se growth will have 

been driven by:  
˂ The increasing numbers of small 
private businesses seeking Big 
Appleõs superior services and 
expertise in taking companies 
public for the purposes of raising 
capital for operations and 
expansion, acquiring other 
companies, and/or creating exit 
strategies  for ééééééééé. 
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CONNECTING YOUR COMPANY TO THE WORLD ® 

BIG APPLE CONNECTIONS is a free monthly 
newsletter available to anyone interested in 
the small cap investment markets, including 
.ƛƎ !ǇǇƭŜΩǎ ǾŀƭǳŜŘ ǎƘŀǊŜƘƻƭŘŜǊǎΣ ŎƭƛŜƴǘǎΣ 
employees and partners as well as the stock 
brokers, analysts, private investors and 
media involved in the market Big Apple 
serves.  Issues contain useful articles on 
subjects that include: 
ƴ Investment strategies to reduce risk and 
capitalize on the inherent financial potentials 
the small cap markets offer; 
ƴ The featured small cap company invest-
ment opportunity of the month; and more. 

 

To sign up for your free subscription or view  
previous issues, please go to our Web site:   

www.bigappleconsulting.com 
 

 
 
 

by Marc Jablon, Pres ident, Big Apple Consulting USA  

  

Read Marcõs informative and 

inspiring REALITY REPORT  
in its entirety in the  

enclosed Supplement to  
the December 2008 newsletter.  

 

http://www.bigappleconsulting.com/
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by Bill Peterseim, BAC Director  

 
  In a departure from òthe norm,ó the Big Apple manage-
ment team went  to where the bulk of our shareholders lived ð 
the Greater Cleveland area in northern Ohio ð instead of 
inviting them to Orlando for our Annual Shareholder Meeting 
on November 24 th .  Despite the less than ideal weather (snow 
and freezing temperatures), we had quite a nice shareholder 
turnout, many of whom brought interested guests.  
  The Shareholder Meeting opened with the basic business 
for operating a company like Big Apple, which included the 
shareholders re -electing Marc Jablon, Matt Maguire and my -
self  as Directors.  They also received current financial reports 
for our company and ratified the accounting firm we use.  
  Then, over a lengthy brunch, shareholders and their 
guests were treated to a multi -company, multi -media presenta -
tion; starting with Mar c Jablon who provided the audience with 
comprehensive updates on Big Apple Consulting USA.   I 
followed Marc and talked about Big Appleõs real estate division 
and the fact that even in this horrible recessionary market, 
Orlando Rental Store has helped posit ion Big Apple Interna -
tional Realty  for profitability .   
  The excitement in the room kept ramping upwards, 
especially when Ne al Jablon delivered his presentation on the 
phenomenal successes Big Apple Worldwide and Big Apple 
Wallcovering have had in attrac ting big box retailers in the use 
of their NO MORE BOOKS® kiosks as well as firms like 
Menards adapting NO MORE BOOKS® programming for their 
Web sites.  
  Mike Gibil isco, President of 3D Eye Solutions ð which has 
a partnership with Big Apple for developing and promoting its 
unique 3D entertainment technologies ð delivered the coup de 
grace  to an already excited audience.  
  Mike òwowedó everyone with an extensive demonstration of 
his new 3D technology thatõs viewable on TV without the need 
for special viewing  glasses.  It was incredible!  And, as if that 
wasnõt enough, he went on to show eight minutes of 3D Eye 
Solutionsõ newest projecté with Universal Pictures , they are 
converting the full -length movie,  Scorpion King II,  to their 
cutting edge 3D viewing techn ology. Up until the Shareholdersõ 
Meeting, fewer than 100 industry insiders had seen this 
incredible demo and none of the audience members had ever 
watched any 3D without those awkward glasses.  It blew a lot 
of minds that day.  
  The Annual Shareholder Mee ting broke up in the early 
afternoon but many participants stayed behind for several 
more hours to talk with Big Appleõs Directors and event 
presenters.  
  Feedback from attendees has been wonderfully positive. 
Shareholders and guests alike were impressed a nd encouraged 
by the significant progress being made by all the Big Apple 
companies.  

 
 
 
 
 

http://www.bigappleinternational.com/
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òAppreciationó 
 

I have to say, I felt very honored and excited when asked to write the Message 
for the December newsletter , but also very nervous to follow in my husbandõs 
footsteps.   I always read the òMessage from Marcó first, not because he is my husband 
but because I find hi s Message  so inspiring and to the point.   Reading it  makes me feel 
empowered and helps me to see thoughts a nd ideas from new perspectives.  

 

I feel so thankful for our blessings and I really appre ciate the extended Big 
App le Family  ñ employees, clients, shareholders  and partners alike ñ for their 
dedication  and support.   

 

There are so many examples I could share about what Marc sacrifices and all 
that he does to keep the company strong.  H e not only lays awake at night won dering 
how to provide for his family but also for the hundreds of other families that depend 
on his hard work  and desire to keep the B ig Apple  Family intact even during th ese 
difficult financial times.  

 

I could fill an entire newsletter about his passion t o provide excellence in all 
Big Appleõs services to small businesses, as well as  his commitment to give back to the 
community through monetary contributions and volunteer work.  

 

But, it is not about us and how much we have sacrificed  and stress ed over. To 
one extent or another, everyone  is dealing with hardships now.  So perhaps itõs time to 
be thankful for all that we do have.   

 

Big Apple would not be where it is  today if it werenõt for its  people .  A 
reoccurring conversation Marc and I have centers on how selfless, understandin g and 
loyal his staff ha s been regardless of their own financial sacrifices  ñ which, in many 
cases, have been significant ñ as well as their personal concerns  and struggles.  

 

While I canõt speak for Marc, I know heõd like to personally tell each and every 
one of you how  honored and blessed he feels to work with and lead an incredible 
organization that was built to make our lives and the lives of those we love better.   

 

Marc often talks about the fact that he  is so proud of his emp loyees and the 
many small busi nesses they represent.  He tells me , òThis is what America is about ñ 
supporting small businesses and the many employees that they  represent .ó  And he 
tells me how much he appreciates all of you for making the dream for Big Ap ple a 
reality and that he hopes and strives to provide each of you the opportunity for a 
successful career here  that will help you to obtain your  own  American dream.  

 

I feel weõre all truly blessed that youõre part of the Big Apple Family.  From the 
botto m of my heart, I want to say òThank youó for your dedication, determination and 
desire to make Big Apple all that it is today.   
 
 
 

Best wishes,  

   Tanya 
Tanya Jablon  
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Stan Cimms  
 

 ò ôThe only place that success 
comes before  work is in the dic -
tionary.õ There is no question that 
Stan understands this simple 
cliché and, more than that, he 
goes the distance and applies  it.  
His dedication to his work is un -
common and itõs certainly paying 
off for him. Stan is very deserving 
of this honor.  Keep up the good 
work!ó said Dio Pouerie, General 
Manager, about Stan.  
 The man himself started with 
us six months ago, and s ays one 
of the keys to his success at Big 
Apple is, òPractice, practice, 
practiceé thatõs what makes us 
all better .ó  Beyond that, òéa 
good well rounded attitude .ó  And, 
òéknowing that every call will be 
different from the last.ó 
 Inspired by the life of p hysi -
cist, Stephen Hawkin, Stan says 
of him, òNo matter the obstacle , 
Hawkin pushed forward with his 
lifeõs work and has accomplished 
so much even with an incredible 
person al  handicap .ó 
 Stan is also dedicated to his 
wife and 3 year old son .  His hob -
bies include reading good books 
as well as a powerful passion for 
flying.  He says he flies a lot for 
personal recreation and is cur -
rently working toward being 
certified for flying helicopters.  
 Stan also tells us, òIõve a great 
bunch of co -workers here .  Itõs a 
pleasure seeing them every day!ó 
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Helen Palmeri  
 

 òThere are two key words that 
both describe and make Helen 
what she is: conscientious  and 
drive n.  Helen takes her job 
seriously .  Sheõs a st rong  team 
player, maintains excellence  in 
her work  (even with very little 
direction from me), and she never 
allows  anything to get in the way 
of her getting things done . 
 òHelen understands that both 
customers and vendor s are im -
portant to our company õs goals; 
sheõs gets thei r cooperation in  
mak ing our impossible  possible.  
All in all, my ability to perform is 
made possible by Helen  and I 
thank her for it. ó  Thatõs one heck 
of an accolade from her boss, 
Neal Jablon, Presi dent of  Big 
Apple Worldwide.  
 Our Vice President of Sales , 
Tom Speciale , who also works out 
of the New York  office, had this to 
add: òHelen has taken on a bigger 
role over the past month, includ -
ing some of the work previously 
assigned to legal  at our corp orate 
offices .  She stepped up to the 
plate and  volunteered to take on 
some of the overload.   This  is a 
work ethic that many lack.  She 
has been a great asset to me in 
many aspects of my work.  Helen 
is very caring and takes her work 
and assignments very s eriously.  
She has gone o ver and above her 
call of duty not only this month 
but for a long time now. ó  Wow! 
 
 
 
 

Flight Delay 
 

 After my wonderful vacation in Bali, I 
boarded my flight back to New York at the 
Jakarta International Airport. 
 "Cabin crew, prepare for take off," the 
pilot announced.  Minutes later we were 
gaining speed and I was getting ready for 
the familiar tug of gravity as the plane 
leaves the ground.  But instead, the whole 
aircraft shuddered as the pilot deployed 
reverse thrusters.  The plane slowed down, 
came to a stop in the middle of the runway 
and taxied back to the gate. 
 There was a long delay and the flight 
crew was not keeping us informed. Finally, 
without a word of apology and two hours 
behind schedule, our plane took off.  
 Given this Indonesian airline's poor 
aviation safety record, I was curious to 
know what exactly had happened earlier.  
As the attendant was serving drinks, I 
casually asked her, "So what was the delay 
all about?" 
 "Oh, it was nothing," she said in her 
sweet voice.  "As we were preparing to take 
off, the pilot heard a strange noise coming 
from an engine." 
 "So everything is fixed then?" I asked 
her, trying not to look too scared. 
 "Yes," she replied in a reassuring 
manner.  "We replaced the pilot." 
 

SOURCE:  www.emmitsburg.net/mylittlesistersjokes 
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 We feel itõs important to re-
cognize our people for their years of 
dedication, hard work, and out -
standin g performance that ha ve 
helped make Big Apple and each 
division the success it is today.  

Employees celebrating 
Anniversaries in  
November 2008  
 

3 rd  Anniversary Celebrant  
˂ Jason Takacs  
   Vice President  
   Big Apple Retail Operations  
 

2 nd  Anniversary Celebrant  

˂ Brian Neff  
   Business Development Specialist  
   Management Solutions Intõl 
 

http://www.emmitsburg.net/my
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CAROLõS CORNER 
 
 
 
 
 
 
 
 
 
 
 
 
           by Carol Scansaroli, Recruiting Manager  

 
          
 Marc Jablon has often said that, òBig Appleõs greatest asset  is its 
people.ó  Take a minute and really think about the implications of 
what that means and all the opportunities and possibilities  that fact 
could open for you.  
 Weõre in the midst of a global economic crisis and our worst 
recession in ov er 75 years; and, for the past 18 months, businesses ð 
both large and small ð have had to handle challenges the likes of 
which no CEO or management team working today has ever had to 
deal with.  Big Apple and MSI have been and will continue to face 
tremend ous uphill battles overcoming our own challenges as well as 
being there and helping each client with theirs.  Our retail divisions 
have their own challenges with the market downturn and the tight 
grip corporations and consumers now have on their spending.  
 Make no mistake:  times are really , really  tough.  No doubt youõve 
personally felt the recessionõs merciless impact in a number of ways.  
It challenges us as individuals; it challenges us as a Family; it chal -
lenges us as a company.  

 Out of all this, the re are four things we know for sure:  
[1] These tough economic conditions will continue well into 2010;  
[2] Things are going to get worse before they start getting better;  
[3] Weõre all in this together ð making the Big Apple Family more  
     important than ever to each and every one of us.   As a Family ð  
     working together, each pulling their own weight and supporting  
     each other ð we are far stronger and more invincible than we  
     would be as individuals standing alone.  
[4] Opportunities f or personal advancement here at Big Apple and all  
     of its Divisions will be plentiful and up to each of us to make it  
     happen for ourselves.  
 

 Your value as an asset  to Big Apple is directly proportionate to the 
degree that you contribute toward the companyõs ability to maintain 
and grow its productivity, overcome its challenges, and help clients 
with theirs.  Many of you have been growing with Big Apple all along 
ð challenging yourselves, drawing from deep within yourselves for all 
that youõve got and putting it on the line.  Others have not.  
 Those of you whoõve been giving the company all theyõve got have 
already gotten hefty career and financial rewards and are now 
accruing even more.   
 To those of you who have not ð you (and your managers!) know 
who you are ð I challenge you to climb out of your comfort zone and 
enter the unchartered territory of all youõre truly capable of doing.  
Your company needs all youõve got.   
 Rise to this chal lenge; put yourself on the line; and while working, 

give Big Apple 100% of yourself and not one bit less.  Just do it!  
And enjoy all the rewards that come your way ð especially the kind of 
person youõve become to have earned them. 
 

 
 

 
× Our brains power down and power 

up in discernable stages as we go to 

sleep and wake up? 

× Itôs official: Great Britain now has 
more rats than people? 

× If everyone in the world performed 
one math calculation per second, it 
would take 650 years to do what the 
newest super computer can do in 
just one day? 

× Two years before launch of the 
real thing, NASA gave the world its 
first view of the space shuttle in the 
James Bond flick, Moonraker? 

× A herd of cows belches and other-
wise emits more climate changing 
pollutants than the family car? 

× Having debuted as Steamboat 
Willie in 1928, Mickey Mouse just 
turned 80? (And he still doesnôt wear 
long pants!) 

× A portable urinal made to look like 
a golf club is proving popular among 
male golfers whoód otherwise have to 
sacrifice strokes by hitting their balls 
into the woods when nature called? 

× For over 4,000 years ï up until the 
late 19

th
 Century ï the Cheops 

Pyramid in Egypt was the tallest 
building in the world? 

× The latest must-have gizmo is 
called A.M.P. (Automated Musical 
Personality) ï a 2½ ft. tall robot that 
follows you around playing your 
favorite music? 

× You can forget about outrunning 
the Italian state police?  Theyôve just 
been equipped with some custom-
ized Lamborghinis! 

× The shortfin mako shark can swim 
at speeds up to 50 mph?  This shark 
can raise its scales to create tiny 
wells across the surface of its skin, 
reducing drag like the dimples on a 
golf ball. 

× The tiny pistol shrimps stun their 
victims by making a sound of 218 
decibels before killing them?  Thatôs 
as loud as a jet plane taking off! 

× Astronauts report space smells like 
fried steak and hot welded metal? 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 Something as minuscule as a 
thought can have a dr amatic effect 
on our lives.  Thoughts are the 
magnets to which we attract all 
kinds of people, opportunities, 
situations and even things.  The 
Universal Law of Attraction means 
you inevita bly attract into your life 
what you think about most of the 
time.  
 A lot of people consider them -
selves unlucky  ð things never seem 
to go their way.  They look envious -
ly at others who seem to attract all 
kinds of good things. òThat should 
be me,ó they think.  And it could 
be.  The fact is that we all h ave the 
same ability to attract things into 
our lives.  We just think differently 
and therein l ay the key.   
 

òAttitudes are more important than 
facts.   Any fact facing us, however 
difficult, even seemingly h opeless, 
is not as important as our attitude 
toward that fact.   How you think 
about a fact may defeat you before 
you ever do anything about it."  

--Karl Menninger  
 

What Are You Thinking?  
 Letõs say youõre worried about 
paying your bills or some other 
serious problem.  Youõre trying to 
figure out a way to resolve it.  
Contrary to what seems logical ð
that continually thinking about 
problems will help solve them ð 
exactly the opposite will happen.  
 When you dwell upon solving a 
problem ð whatever it may be ð 
youõre expending energy on that 
situation, actually feeding  it and 
making it stronger.  The problem 
becomes a parasite sapping your 
energy and attracting the very 
thing you donõt want. 
 Simply recognizing  the problem 
and m aking the decision to think 
of th e situation in a positive way 
and to  move on regardless , sets 
into motion a powerful attractive  

 
 
 
 
 
 
 
 
 
 
 
 
 
state which can  provide you with 
whatever  you need  to resolve the 
situation . 
 Never underestimate the power 
of positive thinking.  Quite literall y, 
the most valuable asset you can 
possess is a positive attitude 
toward your life and everything in 
it.   It is one of the few traits all 
successful people share.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Attitude Is Everything  
 The lives we live are not created 
by chance or luck.  What happens 
in our lives is not something out of 
our control; it is largely the result 
or effect of our thoughts.   By con -
trolling our thoughts , we can 
govern and direct our li ves to an 
incredible extent.  
 Unfortunately most people 
never get their mind wo rking for  
them.   Instead, they let their mind  
work against  them , creating things 
they don't want.   Many people limit 
their accomplishments through 
patterns of thinking they õre not 
even aware of.    
 Because of their negative 
attitudes, some people seem to go 
through life with dark clouds over 
their heads.  We generally avoid 
interacting with them because 
their negative approach to life  is 
toxic .  It can rub off on us and who 
wants that?!!!  
 Positive thinking is just as con - 

 
 

tagious.  We tend to gravitate 
toward successful, positive think -
ing individuals because we want 
some of what theyõve got.   
 

"A Positive Thinker is someone who 
goes after Moby Dick in a rowboat 
and takes the tartar sauce with 
him."             --Zig Ziglar  
 

 Positive thinking is a mental  
attitude that expects good and 
favorable results.   A positive mind 
anticipates happiness, joy, health 
and a successful outcome of every 
situation and action.   Studies show 
that people with these characteris -
tics are winners in good times and 
survivors in hard times.  
 

Are You a Positive Thinker?  
 Thatõs a tough question because 
many pessimists think  they're opti -
mists .  Whoõs fooling who?  If you 
want to know which side of the 
fence youõre really  on, take a good 
look at your life right now.  
 Have you achi eved more 
successes than most people your 
age?  Are you enjoying superior 
physical and emotional health ?  Do 
good things frequently and easily 
come your way?  Is that a òYesó in 
each case?  Then youõre a positive 
thinker because these are the 
benefits such  thinkers enjoy.  
 The rest of you... get over on the 
other side of the fence.  Youõve got 
a lot of work to do on yourselves.  
 Positive thinkers explain  or 
rationalize  positive events or things 
in their lives  as having happened 
because  of them.   They also s ee 
such events  as evidence that more 
good things will come their way .  
 Such optimistic thinkers tend to 
take more risks ; blame external 
circumstances if they fail  and are 
willing to try again.  T his makes 
them more likely to succeed and 
less upset by fail ure in general.  
 Negative thinkers (pessimists) , 
on the other hand, tend to blame 
themselves  when things go wrong 
and become more reluctant to try 
again with each negative experi -
ence they have .  They also tend to 
look at positive events in their lives 
as isolated events  whose cause had  
nothing to do with them .  They ex -
pect the worst... and usually get it.  
 If youõre a positive thinker, this 
all bodes well for your future.  
Negative events are more likely to  
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