
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 In the past seven years, the 

dollar volume of stock traded on 
Pink Sheets ð the leading elec -

tronic quotation and trading 

system in the over -the -counter  
(OTC) securities market ð has 

grown ten fold .. . TEN FOLD!  
 Whatõs even more interesting is 
the fact that having traded over 
$160 billion in securities in 2007, 
Pink Sheets has grown to become 
the third largest equity trading 
venue in the U.S.   (NASDAQ and  
the NYSE are the two largest .) 
 There are a number of factors 
driving investment dollars into the 
Pink Sheets market, specifically:  
 

1.  Increased Transparency  
 A new system for categorizing 
every company trading stock on 
Pink Sheets by the type of financ ial 
and other corporate information 
made available to the general 
public was launched in May 2006.  
 Based on the philosophy that 
òcompanies are known by the com-
pany they keep,ó the new system 
simplified due diligence research 
and helped brokers and inves tors 
better evaluate risk levels.  
 Compan ies in the top tier ð  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
OTCQX  ð each  have an independent 
Designated Advisor for Disclosure 
that acts as its  profession al gate -
keeper, reviewing its audited finan -
cials and other fili ngs for accuracy .  
A major distinction is that all such 
filings are made on a scheduled 
basis to Pink Sheets itself, rather 
than the SEC .  Pink Sheets then 
makes the information public.  
 OTCQX companies repre sent 
the cream of the crop. Most Pink 
Sheets tr aded companies are not 
ready for that hard -earned desig-
nation.  For them, there are 
additional categories ranging from 
òCurrent Informationó and òLimited 
Information ,ó down to òNo Infor-
mationó and those stocks categor -
ized as òCaveat Emptoró (i.e., 
òBuyer Bewareó). 
 

2.  R.E.S.P.E.C.T.  
 The new system has garnered 
increased respect for small cap 
stocks.  It used to be that when a 
Pink Sheets company misbehaved , 
they all got a bad name.  Now , in -
vestors can access significant 
amounts of information on many 
Pink Sheets companies.  They  
 

Continued on page 3é 
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 "Everyone chooses one of two 

roads in life.  One is the broad, well-

traveled road to mediocrity, the 

other the road to greatness and 

meaning. The range of possibilities 

that exists within each of these  

two destinations is as wide as the 

diversity of gifts and personalities 

in the human family. But the con-

trast between the two destinations 

is as the night is to the day." 
ñDr. Stephen R. Covey, in his book, The 8th 

Habit ð From Effectiveness to Greatness 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Please direct questions or comments regarding this newsletter to the Editor. 

Page 2                                                     BIG APPLE  CONNECTIONS                                                April  2008  

BIG APPLE CONNECTIONS is published monthly 

as a service to the many valued clients, investors, 

partners and staff of Big Apple Consulting USA. 

       Publisher:   Marc Jablon 

    Editor-in-Chief:   Matt Maguire 

       Editor:   Nancy Whiting 
 

BIG APPLE CONSULTING USA 
Connecting Your Company To The World® 

www.bigappleconsulting.com 

280 Wekiva Springs Rd #2030  ʽ Longwood, FL 32779 

407.884.0444 ʽ FAX 407.884.0125 

Toll Free   866.THE APPLE 
& 

1025 Old Country Road #200 ʽ Westbury, NY 11590 

516.338.8888 ʽ FAX 516.338.8885 
 

MANAGEMENT SOLUTIONS INTERNATIONAL 
www.askmsi.com 

2101 West State Rd 434 #100 ʽ Longwood, FL 32779 

321.322.1110 ʽ FAX 407.862.6340 
 

BIG APPLE WORLDWIDE 
BIG APPLE WALLCOVERING 

No More BooksÊ 

www.bigapplewallcovering.com 

1025 Old Country Road #200 ʽ Westbury, NY 11590 

516.338.8888 ʽ FAX 516.338.8885 
& 

2101 West State Rd 434 #100 ʽ Longwood, FL 32779 

407.937.2730 ʽ FAX  407.862.5291 
 

ELABRIENT SURFACES 
www.elabrient.com 

2101 West State Rd 434 #100 ʽ Longwood, FL 32779 

407.937.2730 ʽ FAX  407.862.5291 
 

BIG APPLE TRAVEL 
Your Vacation Starts Here 

www.bigappletravel.com 

8068 S Orange Blossom Trail ʽ Orlando, FL 32809 

321.322.1111 ʽ FAX 321.322.1112 
 

BIG APPLE INTERNATIONAL REALTY  

In the Business of Moving You Forward 

www.bigappleinternational.com 

www.orlandorentalstore.com 

8070 S Orange Blossom Trail ʽ Orlando, FL 32809 

321.322.1100 ʽ FAX 321.322.1047 
 

BAD APPLE COMICS 
We Have Issues 

www.bacomics.com 

8110 S Orange Blossom Trail ʽ Orlando, FL 32809 

407.859.3422  
& 

Lake Square Mall - #404 

10401 U.S. Highway 441 ʽ Leesburg, FL 34788 

352.343.4772  
& 

12225 University Boulevard ʽ Orlando, FL 32817 

407.658.9722  
 

MJMM INVESTMENTS 
Because Tomorrow Is Too Late 

www.mjmminvestments.com 

280 Wekiva Springs Rd #2030  ʽ Longwood, FL 32779 

407.884.0444 ʽ FAX 407.884.0125 
 

MIS SOLUTIONS INTERNATIONAL 
www.mishelp.com 

280 Wekiva Springs Rd #2030  ʽ Longwood, FL 32779 

321.322.1115 ʽ FAX 407.884.0125 
© 2008 Big Apple Consulting USA 

 

 

 
 
 
 
 
 
 

Recession and Depression  
 
  It has been said t hat the definition of a 
recession is when your neighbor loses their job; and 
a depression is when you lose your job.  Itõs also 
interesting to evaluate the true character of people 
when times get tough.  
 

  Some say money is the root of all evil.  I donõt 
believe this is the case.  The reality is on a 
percentage basis ð wealthy people tend to give more 
to charity than those who are less fortunate.  In 
addition, employers tend to be the most giving and 
caring people I have ever met.  
 

  The difference is that when times get tough, the 
successful people take personal accountability for 
their problems and the solutions to solve those 
problems, while many look to blame others for their 
unfortunate circumstances.  
 

  Weõre in a tough economy.  However, there are 
opportunities every  day to make money.  I am 
encouraged by the fact that we can all make an 
infinite amount of money ð meaning, òupó has no 
limits.  
 

  I sincerely hope that all our readers are 
successful in navigating the tough waters ahead.  
Keep focused on your destinatio n.  Weõll get there 
together!  
 
Regards,  

 
Marc Jablon  
President  
Big Apple Consulting USA  
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FOLLOW THE MONEY  
Continuedé 
 

know where to òdigó to find some 
diamonds in the rough  ð top quality 
stocks ð and, depending on their 
risk tolerance, what to avoid.  
 Itõs interesting to look at the 
actual dollar volume distribution 
among the various Pink Sheet s 
categories ( see chart bottom right ).  The 
lionõs share of money coming into 
the Pink Sheets market is enjoyed 
mostly by the top tier companies ð 
those categorized OTCQX.  Those 
companies putting out òCurrent ó or 
even òLimited Information ó are also 
attrac ting significant volume.   
 Then look at the huge disparity 
between the top categories  and the 
òNo Informationó and òCaveat 
Emptoró categories . While there are 
over 3,600 such companies in the 
bottom two categories, the invest -
ment dollars flowing their way  are 
negligible.  
 

3.  Profit Potentials  
 Simply put: investors invest 
their money to make more money.  
Given the lackluster performance 
of mid -size and large cap com -
panies, people are turning to 
venues where they stand a much 
better chance of making a buc k.   
 Small cap companies have the 
ability to grow in ways that are 
simply impossible for larger com -
panies.  A number of small caps 
have been able to double them -
selves again and again; some of 
whose stocks have grown in price 
by 1,000% or more.  
 Mid to l arge cap companies 
generally canõt produce that kind 
of performance.  Granted, such 
stock can be excellent investment s, 
but to see appreciable gains, in -
vestors must hold them over a 
number of years.  Not so with 
small cap stocks, some of which 
have create d millionaires in a 
relatively short period of time.  
 

4.  Where The Action Is  
 All of this has been attracting a 
significant number of investors 
new to the small cap markets.  
Theyõre bringing money to the table 
ð lots of it, too.  
 Investors have always b een 
fascinated with the potentially 
huge rewards of the Pink Sheets  

 
 

market.  The action ð and  
attraction ð of the small  
cap markets is unlike  
that of any other equities  
market.  Pink Sheets has    
plenty of good companies   
for investors to choose  
from; companies offering  
the kind of winning  
strengt hs investors  like:  
˂ Products with strong con- 
sumer appeal;  
˂ A sustainable advantage,  
one thatõs difficult for a competitor 
to replicate;  
˂ First-rate management;  
˂ Healthy financials with low debt 
load, steady growth and good profit 
margins; and  
˂ A management personally in -
vested in the company.  
 

Who Benefits ?  
 The Pink Sheets market  offer s 
considerable opportunities for 
small businesses to raise capital to 
fund growth. As has been shown, 
the more transparent  the company 
makes itself to the public, the 
greater its potent ials for attracting  
investorsõ money. 
 With fresh infusions of cash  
from stock sales , m anagement has 
the money it needs to proceed with 
expansion plans, obtain necessary 
patents, attract top talent, acquir e 
other assets  ð even other com -
panies ð and, abov e all, produc e 
profits.  Companies benefit and 
investors benefit.   Itõs a win-win.  
 More importantly, the ultimate 
beneficiary of all the investment 
money flowing into the Pink Sheets 
market is our own economy.  
 As Marc Jablon, President of 
Big Apple Consu lting USA, recently 
pointed out, òSmall businesses are 
critical to maintaining a robust 
U.S. economy.  They provide ap -
proximately 75% of the new jobs 
added to our economy every year 
and employ over 50% of the private 
work force. When poised for expan -
sion , many small companies are 
dependent on selling stock to pro -
vide the necessary funding . So,  
make no mistake, investors  who  
follow the money  ð becoming a Pink 
Sheets invest or  themselves  ð are  
helping build their own portfolios,  
build a stronger company , and 
strengthen our economy. ó 
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Dollar Volume Distribution 
    Trading dollar volume in Pink Sheets securities was 
distributed in the following market tiers and categories 
during the month of December 2007: 
 

       % of Total  Avg Monthly $ 
    Securities        $ Volume        Volume per Security 
 

OTCQX: 
    24   5.2%   $26,019,827 
 

Current Information: 
     1,111      65.4%   $  7,070,563 
 

Limited Information: 
        521      27.5%   $  6,342,193 
 

No Information: 
     3,466   1.9%   $       64,248 
 

Caveat Emptor: 
        208   0.1%   $       61,195 
 

Average Daily Trading 

Statistics for Alternative Markets* 
for Month of December 2007 

 

  Securities   Dollar Volume   Share Volume 
 

Pink Sheets: 
     5,122    $631,613,030   2,040,074,479 
 

American Stock Exchange: 
        753    $622,197,191        85,743,745 
 

LSE AIM: 
     1,694    $519,166,825      513,305,000 
 

NASDAQ Capital Market: 
        531    $393,229,394        60,626,325 
 

FINRA OTC Bulletin Board: 
     3,613    $136,829,594   1,244,697,336 
 

TSX Venture: 
     2,338    $128,300,000      200,700,000 
 

NYSE ARCA: 
          12    $  27,370,770           2,392,195 
 
* D̔ata for U.S. markets is based on Pink Sheets estimates 
and does not include Exchange Traded Funds, Closed End 
Funds or Real Estate Investment Trusts.   

P̔ink Sheets data does not include the 3,489 securities that 
are dually quoted on the Pink Sheets and FINRA OTC Bulletin 
Board (OTCBB).   

7̔5 companies upgraded to NASDAQ from the Pink Sheets or 
the OTCBB in 2007. 
 

Pink Sheets  
Annual Trading Volumes 

   

   Dollar Volume   Share Volume 
 

2007 
  $162,905,110,913      769,440,803,790 
 

2006  
  $113,384,270,295   1,058,536,315,977 
 

2005 
  $  56,701,143,455      597,022,266,202 
 

2004 
  $  50,664,705,773      819,497,955,348 
 

2003 
  $  26,519,749,632      187,539,605,819 
 

2002 
  $  20,147,942,092        84,119,337,664 
 

2001 
  $  16,111,768,880        72,102,169,207 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 Itõs often been said that who  
you know is every bit as important 
as what  you know; and perhaps 
even more important.  Thatõs be-
cause who  you kno w can often get 
you further ahead in your career ð 
and a lot of other areas of your life 
ð than what  you know.   
 So, who  you know is a very  im -
portant element to our success, yet 
itõs something weõre never really 
trained to cultivate and practice.  
 

There õs a Name For it 
 Thereõs a name for the practice 
of cultivating friendships ð both 
personal and professional.  Itõs 
actually a skill set and itõs called 
ònetworking.ó  Many people  
have erroneous ideas about 
networking; often seeing it as  
a tool for slic k operators.  Nothing 
could be further from reality.  
 Networking is the practice of 
cultivating mutually beneficial, give 
and take relationships, with the 
emphasis mostly on the ògive.ó  
 

What Goes Around  
 Approaching people from the 
perspective of what yo u can do for 
them  produces a far greater payoff 
than the reverse ð only thinking of 
what they could do for you.   
 A very effective way for you to 
do business or otherwise advance 
yourself comes from the experience 
other people have of your interest 
in lea rning more about them and 
your genuine desire to help them 
achieve their  needs and wants.
 Literally, what goes around, 
comes around ð often in abund -
ance.  People prefer doing business 
with and helping advance those 
people they know, like and trust.  
The b ig secret to our success can 
be this simple for many of us!  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

òLife is like a box of chocolates .ó 
 I love that quote from òForrest 
Gump.ó  Itõs so true about the 
people you meet.  You just never 
know what kind of impact people 
can really ha ve in your life.  Thatõs 
why itõs important to network with 
others regardless  of whether they 
are a prospect or a person of in -
fluence in a position to help you.   
There are many, many instances 
where happenstance brought 
amazing people into my own life.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 In 1997 I bought my first plane 
(a Red Chinese Military Yak) and 
was flying it home when night fell.  
I wasnõt certified for night flying, so 
I had to put down on the closest 
airstrip ð a small one in W . Virginia 
where I didnõt know a soul.  As I 
was tying down the plane, a man 
approached in the dark and asked, 
òWhat do we have here?ó   
 I explained and asked about a 
hotel.  Lo and behold, he ònet-
workedó me.  Fulfilling my  needs, 
by insisting on taking me home, 
dining with him and his wife,  and 
giving me a place to sleep for the 
night.  After taking them both out 
for breakfast the next morning, I 
flew off, never expecting to see 
either of them again.   

 
 

 About 15 months later, while 
practicing for  an air show in Cleve -
land, two grinning peo ple walked 
up to me.  Yup. My WV friends who 
had just relocated to my ar ea. They 
joined our yacht club and  sought 
my advice on a number of things, 
includ ing their subsequent move to 
Naples, FL.  Aside from becoming 
close friends, they became Big 
Apple inve stors and the husband, 
Chip, now sits on the Board of 
Directors for Big Apple Intõl Realty. 
 

Talk It Up  
 Two facts came through again 
and again in my friendships with 
Chip , his wife, Marilyn , and lots of 
others: (1) You never know what 
could happen.  (2) Y our career 
should involve something you be -
lieve in and you should tell every -
one about it.  In doing so, youõre 
really not selling anything; youõre 
òsharing an opportunity to benefit 
from something you believe in.ó   
 Networking is not difficult.  Itõs 
a matter of being open to meeting 
new people, listening to and being 
genuinely interested in them, talk -
ing up what you do, and wanting 
to give of yourself. For most people, 
itõs a learned skill that needs to be 
ð and should be ð practiced and 
cultivated at all times.  
 The increasing pace of life 
makes the simple act of picking up 
a phone or sending an email to 
stay in touch seem too time con -
suming, so most of us donõt make 
the effort.  Thatõs our loss!  And a 
terrible one at that.  Never forget 
the fact tha t òNo man is an island.ó  
We need all the friends we can get.  
So, make the time  to b uild your 
social capital .  Itõs well worth it! 
 

Exponential Factoring  
 Consider this: the average per -
son is said to know 250 different 
people.  So, every person you know 
has the potential of connecting you 
to 250 more people.  Itõs like that 
game, òSix Degrees of Kevin Baconó 
ð who do you know? éand who do 
they  know?  Etc.  Etc. That fact 
sure makes life full of surprises ð 
just like that box of chocolates.  
 I must admit, a great deal of the 
successes Iõve enjoyed in my own 
broad and lengthy career ð as well 
as my personal life ð came as a 
direct result of who I knew.  
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By Bill Peterseim , who  serves as Chairman and CEO of Big Apple  

Intôl Realty and also sits on the Big Apple Board of Directors.   

He is a note d speaker, columnist and financial expert.  

He shares some of his hard -earned wisdom with us...  
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 Two young scientists, Dan & Andy, 

had recently started working for the 

Arachnid Institute. While they werenõt 

the brightest researchers at the 

Institute, they impressed people with 

their passion and dedication to the 

work.   Their current project involved 

testing spidersõ responses to verbal 

commands.   

 Letõs look in on them: 
 

DAN:  òI have a new theory, Andy.ó 
 

ANDY:  òWhatõs that?ó 
 

DAN:  òWatch this.ó   

 Between them is a rather large 

black spider on a platform.   
 

DAN:  òSpider, go forward!ó 

 The spider walks forward. 
 

DAN:  òSpider, go back!ó 

 The spider walks backward. 
 

DAN:  òSpider, jump up!ó 

 The spider springs up in the air. 
 

ANDY:  òWeõve been training that 

spider for weeks now.  This is nothing 

new.ó 
 

DAN:  òRight.  But watch what 

happens when I do this!ó 
 

 Dan then removes the legs from 

the Spider. 
 

DAN:  òSpider, go forward!ó 

 The spider does nothing. 
 

DAN:  òSpider, go back!ó 

 The spider does nothing. 
 

DAN:  òSpider, jump up!ó 

 The spider does nothing. 
 

ANDY (a bit annoyed now): òAnd your 

point isé?ó 
 

DAN (all excited): òDonõt you see it?  

If you pull the legs off a spider, it 

goes deaf!ó 
With thanks to: jokesdot.com/ 

CAROLõS CORNER 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 Continuing your education is one of the most important invest -
ments yo u can make in yourse lf to help e nsure your future success 
and future earning power.  But, even though the payoff for advancing 
oneõs education can have tremendous impact on their quality of life, 
most people groan at the thought of going back to school.  They often 
use the ex cuses of òno time ð no moneyó for not doing it.  The real 
barriers are procrastination and laziness.  With a little self -discipline, 
we can always make the time; and cost is no longer a factor.  
 

If Youõve Got the Will, There Is Now A Way 
 If you have a co mputer with high -speed Internet, you can pursue 
an online degree program or career education.   This Web site is one 
of the most amazing secrets of the Internet!  Check it out:  

http://education -portal.com/ 
 

 Cli ck: Library of Free Online Courses  (left column).  This page pro -
vides information, recommendations and hyperlinks to thousands of 
the best free online courses offered by some of our finest universities, 
including:   ˂ MIT (Massachusetts Institute of Technology), 
     ˂ Carnegie Mellon University, 
     ˂ Tufts University, 
     ˂ Stanford University, 
     ˂ University of California ð Berkeley,  
     ˂ and hundreds more. 
 

Extraordinarily Broad Course Choices  
 The above mentioned Web site is a portal through whic h you can 
find courses ð many of which provide full credits ð on just about any -
thing you need to advance your career.  Major courses include:  
 ƍ Marketing, Advertising & PR ƍ Medical & Health  Sciences  
 ƍ Business & Entrepreneurship ƍ Engineering  
 ƍ Accoun ting  &  Finance    ƍ Foreign Languages 
 ƍ Programming & Information  ƍ Biology, Chemistry, Physics  
    Technology, Graphic Design  ƍ Legal Studies  
 ƍ Creative Arts & Writing     éand much more.  
 

 You can access current as well as archived courses.  Thereõs no 
tuition cost whatsoever but there may be nominal expense s for some 
course materials (although much of it is also free).  
 

We Only Pass This Way Once  
 When youõre old and feeble, I donõt want to see any of you looking 
back on your life and thinking about wha t could have been .  This in - 
credible opportunity is available to you right now.  So, what the heck 
are you waiting for?  Make it happen!  
 

by Carol Scansaroli, Recruiting Manager 

 

http://education-portal.com/
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÷ Bird poop is white because birds 

canõt pee? Their kidneys work like ours 

do, but instead of producing urine, 

birds excrete a white paste.  The paste 

combines with intestinal matter and is 

excreted through the birdõs cloaca 

(which means sewer in Latin).  In birds, 

the cloaca is  a multi-purpose orifice 

thatõs even used for mating purposes.  

÷ The average person manages to 

consume about 430 insects every year 

of their lives?  (Motorcyclists ingest 

even more!) 

÷ There is enough salt in the worldõs 

oceans to cover all the land on all the 

continents to a depth of nearly 500 

feet? 

÷ A cloud-to-ground bolt of lightning 

carries between 100 million and 1 

billion volts?  It can reach 50,000  

degrees Fahrenheit ñ 3-4 times hotter 

than the surface of the sun! 

÷ The wood of the Black Ironwood tree 

(Olea laurifolia) is so dense that it 

canõt float on water? 

÷ The acceleration rate of a flea jump-

ing off a dog is 20 times the accelera-

tion of the space shuttle during 

launch?  

÷ Radio waves travel so much faster 

than sound waves that a person listen-

ing to a campaign speech by radio 

broadcast over 11,000 miles away can 

hear the words before a person sitting 

at the back of the convention hall 

where the politician is speaking? 

÷ More humans are killed every year by 

falling coconuts than by shark attacks? 

÷ In its orbit around the sun, Earth 

travels through space at a whopping 

speed of 67,000 mph, and weõre all 

moving that fast along with it? 

÷  With seahorses, itõs the male who 

gets pregnant? The male incubates the 

offspring for 3 weeks, spends about 

72 hours in labor, then gives birth to 

up to 200 baby seahorses at a time. 

÷ Abraham Lincoln was known to store 

important papers inside the stovepipe 

hat he was famous for wearing? 

÷ In space, astronauts cannot belch?  

Without gravity, gas cannot separate 

from liquids in their stomachs. 
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Nancy Byron  
 

    Working as Executive Assistant 
to the VP and COO of B ig Apple 
Worldwide, Nancy has demanding  
responsibilities  that involve cus -
tomer service, coordinating pro -
ducts for both the companyõs Web 
site and successful wallcovering 
Kiosk program , and a myriad of 
other duties ð including sales.  
 This petite lady wo rks like  a 
ball of fire, juggling tasks and 
details with great finesse.  While 
Nancy shines at whatever she 
does, no where is this more 
evident than with her sales work.  
The recent $30 ,000  order from 
the Hotel Durant  (San Francisco ) 
is a direct result of her efforts.   
 òNancyõs great attitude toward 
her work, her willingness to do 
whatever it takes, consistent hard 
work, level of excellence, and the 
results she gets are highly valued 
and  appreci ated,ó Marc Jablon, 
President of Big Apple Consulting 
USA, tel ls us.  
 Nancy is also a new bride.  She 
says of her husband, Billy, òHeõs 
a force of nature.  We have a 
wonderful relationship ; we share 
three children between us; and I 
couldnõt ask for a fuller life or a 
better partner.ó 
 Originally from New York City, 
Nancy still carries that vib e with 
her.  Small wonder this g al loves 
to shop.  She also loves  cooking 
and òhanging with her hubby.ó 
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Virginia Wilson  
 

 A strong believer in the power 
of positive thinking, Virginia says, 
òDonõt ever let anyone stop you or 
put you down about your dreams.  
I wouldnõt be where I am today if I 
listened to people who  told me I 
couldnõt succeed.ó 
 Dio Pou erie, General Manager, 
says, òVirginia has many qualities 
that impress us and led to her 
being honored as Account Rep of 
the Month.   She has a warm and 
vibrant personality ; sheõs a great 
team player and hard worker é 
spending more time t han most on 
the phone with her b rokers.  All 
th is makes her highly effective  in  
maintaining con sistent produc -
tion levels , something we like to 
reward  at Big Apple .ó 
 While working at Big Apple is a 
major part of her life, Virginiaõs 
pass ion is music and she spends 
much of her free time writing 
music, pursuing a singing career 
and putting a band together.   She 
tells us sheõs also òobsessed with 
classic cars, especially Chevys ð 
like the classic Camaros. ó 
 Virginia originally hails from 
St.  Louis, MO and has worked in 
sales and customer service for 
several years prior to joining Big 
Apple 15 months ago.   She says 
of her work as an Account Rep, 
òEvery day is different. Iõm always 
busy and rarely bored.  I learn 
something new every day.ó 
 


