
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Whoõd have thought that two 
men with an idea could launch a 
revolution that is now changing the 
wallcovering industry forever?  
 The dinosaur of the wa llcovering 
business has always been their 
cumbersome sample books.  They 
are costly to create; heavy  
and awkward to use; and  
donõt even begin to show  
the customer the full spec - 
trum of available choices.   
 Wallcovering manu - 
facturers spend an average  
of half a million bucks to  
put out each new sample  
book.  Retailers generally  
stock 500 to 1,000 different  
sample books and have to  
pay about $100 each for  
the privilege.  Not only is  
it a major expense, those sample 
books also occupy valuable reta il 
floor space and require a lot of 
effort to maintain them.  
 

òThereõs Got to  

Be a Better Way.ó 
 Thatõs what Neal Jablon, 
President of Big Apple Worldwide, 
a publicly traded company (BPWI), 
and Vice President, Billy Byron, 
were thinking.  
 Their brilliant idea was to use  
the latest computer technology to  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

replace sample books altogether.  
They could imagine a customer 
walking up to one of their units in 
a store, pressing a few keys to be 
able to see just about every con -
ceivable wallcovering on the mar - 
ket fitting the description of what  
      they want; viewing all of  
       them; selecting, order - 
       ing and paying for the  
        wallcovering they want  
    ð all within the space  
     of a few minutes or so.   
      And why not?  Well,  
     most people would  
     come up with a thou - 
     sand reasons why it  
     could not  be done ð  
     thinking how hard it  
     would be to develop  
     the technology and 
convince the whole wallcovering 
industry to dump their sample 
books because they had a better 
way.  
 Neal and Billy never saw it that 
way; they saw a brave new wall -
covering world doing business 
using 21 st  century technology.  
 Whatõs more, they both had the 
chutzpah and passion to take on 
the daunting details a nd moun -
tains of work necessary to turn  
their idea into reality.  

Continued on page 3...  

 

Volume 2 ʄ Issue 9                                                                                                         Sept ember  2007  

 

In This Issueé 
 
Big Apple Worldwide: The  
  Force of a Compelling Idea.... ..  1 
 

Message from M arc : Sacrifice ....  2 
 

Carolõs Corner:  Youõve Only 
  Got 30 Days...........................  4 
 

Humor:  Honey........................ .  4 
 

Management Solutions Intl:  
  Make Your Mark.................. ...  5 
 

Client Focus  ð InteleCom,  Inc.:  
  Competitive Advan tage...........  6 
 

Did You Know?........................ .  7 
 

BAC Account Rep of the  
  Month:  James Hellwarth... ....  8 
 

BAC Employee Events..............  8 
 

Hum or:  The Professor..............  8 
 

Making It Happen ð The  
  Power of Concentration... .......  9 
 

General Disclaimer & Safe  
  Harbor Statement..... ...... ......  10  
 

BAC Division News.................  11  
 

Donõt Quit.............................. 11  
 

Q&A with Marc Jablon...........  12  

CONNECTING YOUR COMPANY TO THE WORLD ® 

ęThe real key to 

making money in 

stocks is not to get 

scared out of them.Ě 
-- Peter Lynch 

BIG APPLE WORLDWIDE, INC.  
www.bigapplewallcovering.com  

�´�$���Z�L�V�H���P�D�Q���V�K�R�X�O�G��
have money in his head, 
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--  Jonathan Swift  


