
 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

 People have very short  
attention spans these days and, if 

you want to be heard, youõve got to 
play by the new rules of communi -
cation .   

 The new rules apply  to most 

forms of communications:  letters 

and emails, text mes - 
sages, presentations,  

casual and business  

conversations ð both on  

the phone and in person.  

 Rarely does anyone have  
hours to listen to or read  

your message. Everyoneõs 

busy and has dem ands on  

their time.  They might  

listen to you for a while  

out of politeness, but, at  
some point ð usually early on  

ð youõll get tuned out.   

 

Verbosity Is Verboten  

 Aside from the fact that people 
no longer have much patience with 

their long -winded bre thren, they 

also may tend to avoid them.  Then 

everybody loses.  The verbose 

among us donõt get heard and the 

rest of us donõt learn from them or 
get the benefits of their message.  

 Bottom line: these days youõve 

got, at most, only 30 seconds to get 

your message across.  It doesnõt 

matter how important that 
message is ð be it a great idea, 

valuable knowledge or insight,  

 

 

 
 

 

 

 

 

 
 

 

 

 

 
 

 

 

 

 

 
 

 

 

 

    asking the boss for a 
raise, or negotiating a deal ð after 

30 seconds, itõs likely youõll be 

tuned out by your  audience.  

 Marc Jablon, President of Big 

Apple Consulting USA, tells us, 

òThe ability to quickly make your 
point, covering all your key speci -

fics, gives you a great advantage  

        in business. Youõll be 

        heard.ó 

     Marc goes on to say,  
      ò This is especially val u - 

     able in sales.  People  

       just donõt voluntarily  

       hand over their money . 

       A sale is an agreement  

       between two parties;  
       you have to clearly de - 

       fine your message 
before  you can close t he sale.ó 

 

How to Be Heard  

 Being an effective communi - 
cator is an acquired skill.  It can be 

yours by practicing these simple 

guidelines:  
 

1.   Concentrate less on what you 

want to say and more on what you 
want your audience  to hear.  Thereõs 

a big differ ence.  Think about it.   
 

2.  Begin with the end.  The first 

thing you say should alert others 

to what youõre talking about and 

what you want from them.  
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Blah, blah, blah, 
yadda, yadda, 

yadda, etc., etc. 
Get to the point, 
Man. Zzzzzzzzz 

 

"Persons of high self-esteem 

are not driven to make them-

selves superior to others; they 

do not seek to prove their 

value by measuring themselves 

against a comparative 

standard. Their joy is being 

who they are, not in being 

better than someone else."  

--Nathaniel Branden  
 
 

òThe person who says it 

cannot be done should 

not interrupt the person 

doing it.ó  --Chinese Proverb 
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Vacations!!! 
 
      Iôm a big proponent of vacations, we all need them. 
However, I believe there is a right way and a wrong way to take 
your vacation.  So, for what its worth, here is my list of doôs and 
donôts for your next vacation: 
 
1.  Before your vacation, make a list of priorities you need to 
accomplish before you go.  Set goals (i.e., I need to come up 
with $X, or sign X contracts before I can leave). 
 
2.  Donôt leave your co-workers in the dark.  Let people know 
that youôll be on vacation so you can have people pick up the 
slack while youôre gone.  This will also give you the peace of 
mind to enjoy your vacation.  Donôt take advantage; youôll need 
to pick up the slack for them when they go on vacation. 
 
3.  Turn off your cell phone!  Check your messages twice a day 
ï once in the morning, once in the afternoon.  If you have to 
return calls, only return the calls you must handle personally, 
otherwise let the office know to return the call for you.  
 
4.  Vacations are for relaxation.  Plan a vacation that will allow 
you to relieve stress.  Theme parks, from morning ótil dark, are 
many times more work than most people do during a week. 
 
5.  Get Away.  A change of scenery is a great way to get a new 
perspective of life.  See new things and meet new people.  Our 
agents at Big Apple Travel will help you plan a stress free get 
away. 
 
6.  Finally, donôt worry about work.  It will be there when you get 
back!!!  
 
Regards, 

 
Marc Jablon  
President  
Big Apple Consulting USA 
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